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The Great Advertiser 


who has made money without the use 
of the newspaper is not yet born. The 


great advertiser who uses 


The Best Newspaper 


in any country is very much _ born. 


Moreover, its use and persistent use 





is the secret of his greatness and his 


wealth. The 


SAN FRANCISCO EXAMINER 


is the best newspaper in California, 


et eeesesese 


soseees 


and its circulation leads all others west 


of Chicago. 


DAILY. SUNDAY. WEEKLY. 


65,940 77;700 79,450 


SWORN AVERAGE FOR JULY. 


W. J. RITCHIE, 
186 & 187 World Building, New York. 
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Men 
With 
Grit 


Dull times—everybody knows 
it—Most men are scared—-Timid 
folks are not pushing business. 
Now’s the chance for men of grit 
to grab new customers. The At- 
lantic Coast Lists reach the buyers 
of the East. One order, one elec- 


trotype does the business. 


134 Leonard St., New York. 
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RETURNED COPIES AND CIRCU- 
LATION STATEMENTS. 
By J. Sherwoood Sevmour. 
(Publisher New York Evening Post.) 

Some publishers of daily newspapers 
purposely print many more papers than 
they think can be sold, under the im- 
pression that the extra expense is more 
than offset by the advertising the paper 
receives on account of the fictitious in- 
crease of circulation, 

I am not at all in sympathy with this 
form of newspaper ‘‘ enterprise,” either 
on business or moral grounds, ‘To 
print extra copies of a sheet like a 12- 
page Post would cost something like 
$4.50 a thousand copies, and when one 
considers that circulations are fre- 
quently swelled by this method tens of 
thousands of copies, it is easily seen 
that it is an expensive proceeding. 
From a moral standpoint I think that 
obtaining money for advertising on the 
basis of these inflated circulations is 
obtaining money under false pretenses. 

It seems to me that advertisers are 
every year becoming more incredulous 
regarding newspaper circulations, A 
prime cause of their doubt is the com- 
petition that is being so fiercely waged 
among the newspapers themselves. 
Nowadays an advertiser does not only 
need to know the number of copies 
printed, but he must also know the 
percentage of unsold copies returned 
by newsdealers, before a reasonably ac- 
curate idea of the circulation of a paper 
can be arrived at. The basis upon 
which unsold copies can be returned is 
not an easy matter for a publisher to 
settle, if he wishes to be fair to the ad- 
vertiser, the newsdealer, and to his 
paper. The newsdealer must be fairly 
well protected, for if the lines are too 
tightly drawn some sales are certain to 
be lost. It is the custom in our office 
to allow dealers to return unsold papers 
to the amount of one-fifth of the number 
purchased. ‘This is the outside figure, 


and if a dealer regularly reaches this 
limit he is consulted and advised to be a 


little more conservative in his orders. 
Asa result of this plan few dealers take 
advantage of the full limit, and a great 
many do not, on an average, return two 
per cent. of the papers they order. ‘The 
custom varies widely with other dailies, 
The publishers of the New York 
Sun, for example, assert that no papers 
are returnable, while the //era/d and 
World allow ‘‘ one for two,” or half 
the original cost. All the other New 
York dailies allow full returns. Sun- 
day papers are also fully returnable. 

The number of papers that are reg- 
ularly returned to some local newspa- 
per offices would surprise many adver- 
tisers. ‘There are some stands in New 
York that are regularly re‘urning from 
40 to 50 per cent. of the number of cer- 
tain papers that are sent to them daily ! 

In reply to frequent questions on the 
subject, 1 am forced to say that I do 
not believe the average circulation 
statement. The question of circula- 
tion is a fearful and wonderful thing, 
and a subject that seems to be but little 
understood by many leading adver- 
tisers, They do not appear to trace 
returns as carefully as they should, and 
they count too much ona bare state- 
ment of circulation, Some papers 
have made a practice of publishing the 
reports of unprejudiced persons who 
have been induced to conduct an ‘“‘ in- 
vestigation,” and supposed they were 
making a correct statement. I can se- 
cure all the affidavits I wish that the 
circulation of the Evening Post is 
double the actual figure, and the com- 
mittee will be honest and sincere in 
making its report. 

There is an infinite number of ways 
in which circulation can be juggled 
with. For example, how does such an 
investigating committee know that the 
press has not been set an extra 20,000 
for its benefit. How can it know that 
the returns are not being held back, or 
that the inspection is being made on 
Tuesday, when the return books are 
clear, in ignorance of the fact that 
Wednesday is the regular return day, 
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and that twenty-four hours later the 
office will be deluged with unsold copies. 
Everything regarding circulation can 
be ‘* fixed.” Over my desk there is a 
calendar connected by electric wires 
with the press calendar. Every paper 
printed registers in both place instanta- 
neously. Surely nothing could appear 
to be more honest than that. The 
other day in the presence of a PRIN?T- 
ERS’ INK representative, in order to 
show him how easy it was to juggle 
circulation in two seconds, I changed 
the register on the dial from 25,000 to 
1,912,880, 

If I was an advertiser, and anxious 
to know the circulation of a certain 
paper, [ would work out my own plan. 
I would watch the newspaper office at 
delivery time. It to deter- 
mine about how many papers fill a 
mail sack, and those that are carried 
out by men and boys can be approxi- 
mately estimated by the size of the 
bundles. Most offices allow a visitor, 
at least, sufficiently near the press-room 
to enable a practiced ear to tell how 
many presses are running, and as the 
average capacity is no secret, a fairly 
accurate idea of circulation can be ob- 
tained by these methods. 

After all, the best circulation claim 
is the statement of an honest man, 


is easy 


TWO WAYS OF DOING IT. 
‘By Newcomb Cleveland. 
(Of ¢ leveland’s Baking Powder.) 
When a grocer wishes to call atten- 
tion to an article in his stock, he says 


something like this : 
** We have very nice peaches to-day, 
Mrs. Taylor.” 


‘That is the direct and natural method, 
and the only one that would occur to 
most persons, 

But if the grocer had taken lessons 
in modern advertising he might word 
his sentence like this : 

“In the Metropolitan Museum of 
Art specimens of thousands of 
coins, ancient and modern, but for 
only one silver coin you can buy of me 
a basket of choice peaches.” 

lke lady would no doubt 
him with astonishment, 

In the case of a hat manufacturer 
wishing to announce his fall styles, he 
can it in two ways, as illustrated 
herewith, and in these two little adver- 
tisements is quite a good-sized moral. 

‘They appeared in the same issue of 
a daily paper, No. 1 having the ad- 
vantage in the way of position, 


are 


gaze upon 


do 
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No. 1 is by a house whose cards 
have usually been models of brevity 
and effectiveness, and whose hats de- 
serve the best sort of advertisements. 
This year a series is run, of which the 
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one reproduced is perhaps a_ fair 


sample. 

It will be noted that the name of the 
goods, and the fact that the fall styles 
are out (the gist of the announcement), 
are buried beneath a pointless remark 
relative to affairs at Washington. The 
head-line might attract attention if used 
over an editorial, but the setting shows 
that what follows is advertising matter, 
and no one could be misied into expect- 
ing genuine news about silver. 

No. on the contrary, tells the 
whole story on its face, and is so dis- 
played that no one could read on that 
page and not see the advertisement. 

No. 1 must be read through to be 
worth anything at all, and its effect is 
limited to those very few persons 
whose appetite for reading is not satis- 
fied with twenty or thirty columns of 
news and editorial matter, and who 
relish advertisements for a last course. 
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MILLER’S 
FALL HATS 


Now on Sale 
at 


164 BROADWAY, near Maiden Lane. 
1147 BROADWAY, bet. 26th and 27th Sts. 





No, 2. 


Considering the season and all the 
circumstances, No. 2 in many re- 
spects a model advertisement. It 
illustrates the oft forgotten truth that, 


is 




































































as a rule, the short straightforward ad- 
vertisement is the best one. 

Yet if an advertising agent were re- 
quested to write a good “fall hat” 
advertisement, he wouid hardly dare 
to submit one like No. 2. It would 
be considered commonplace and ordi- 
nary, and the customer would feel that 
he was not getting the benetit of 
modern expert service. An elaborate 
series, advertising about forty other 
things besides hats, would likely prove 
more acceptable. 

‘There has been a great improvement 
in the appearance and effectiveness of 
advertisements the last few years. The 
credit is largely due to those who make 
writing advertisements a business. 

3ut there is always room for further 
advance. It would be remarkable if 
this were not so. 

oo 
‘“NOT MADE BY A TRUST.” 
‘By Sam W. Hoke. 

(With the R, J. Gunning Co., Chicago) 

Mr. D. H. Moore, in ‘* Notes About 
Chicago” (August 30), criticises the 
Admiral Cigarette advertising, because, 
instead of talking quality of goods, its 
ads read simply : 

ADMIRAL, 
THE NEW 
CIGARETTE, 


Not Mabe sy a Trust. 





In sign and bill-board advertising 
the wording must be short and to the 
point. The objectionable feature, 
‘*Not Made bya Trust,” consists of 
five words. ‘‘ Best in the World” is 
shorter, and ‘‘ Best Ever Made” short- 
er still. ‘* Absolutely the Best” and 
‘* Best on Earth” are also short and 
sweet. 

But do any of them mean anything ? 
Does the reader attach any significance 
to such claims, unless backed by argu- 
ments ? 

The Admiral’s catch-line is totally 
new. It has not been done to death. 
And what is more, it means something, 
though it may not be apparent to Mr. 
Moore at first glance. 

Advertising is designed to sell goods. 
Cigarettes must be sold through retail 
dealers, ‘The retailer must be induced 
to keep the goods, and the goods must 
be supplied to him—if not by a jobber 
then from the factory direct, 
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The American Tobacco Company, 
commonly known as the ‘Tobacco 
Trust, controls all the old cigarette 
manufacturers; and jobbers who sell 
their goods have half a hundred 
brands, ranging in price from $2.50 to 
$25 per thousand. ‘lhe trust does not 
sell to the jobber, but consigns, and 
the jobber who handles the Admiral 
does so at the risk of having his stock 
of well-known brands taken from him, 
Not only does he lose the profit on the 
future sales of all these goods, for 
which no effort is necessary, but he 
loses rebates on past sales, which are 
forfeitable at the trust’s pleasure. You 
will therefore realize that jobbers are 
hard to get. 

It will thus be seen that the Admiral 
can be supplied to the retailer through 
ordinary channels only after a hard 
struggle. Further, it is only natural 
that the jobber and his salesmen, not 
having the goods, take no pains to say 
anything complimentary of the Admiral 
cigarette when asked for them. 

‘* Not Made by a Trust” is under- 
stood by the retailer of ordinary in- 
telligence, and when the salesman 
whom he buys other goods of damns 
the Admiral he knows the reason why, 
and believes as much as he cares to, 
and no more, 

‘The average American citizen, among 
the class known as ‘‘ the consumer,” 
also knows a little something about 
trusts and their arbitrary methods of 
throttling competition. And he usually 
has a tender feeling toward the under 
dog in a fight, especially if the upper 
dog has shown signs of unfairness, 
and if he can do so without cost to 
himself he will favor the under dog. 
And here is where ‘‘ Not Made by a 
Trust” appeals to the consumer. 

Advertising is designed to create 
comment. ‘* Not Made bya Trust” 
creates comment. I have repeatedly 
heard the call for ‘*‘ that cigarette that’s 
not made by a trust,’ and usually a 
laugh and a discussion would follow. 
And such newspapers as the Chicago 
Tribune, Herald and Post have com- 
mented on the matter to the extent of 
two-column interviews with jobbers 
and others. 

I have had a great deal to do with 
placing the paper and paint of Admiral 
in Chicago, and the paint in St. Louis 
and other Western cities, and have seen 
many reasons for believing that the 
man who coined ‘‘ Not Made by a 
Trust” had a very long head, 
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Readers of Printers’ INK who make use of any advertisements appearing under this 
head will confer a favor by mailing a marked copy of paper containing same to the editor of 
Printers’ Ink, Newspaper Box 150, New York City. 








For a Bookseller—(Ly Top O' Collum). For a Hatter. 


Hy Any day during business 

Cultivate Your Taste HANG [40 .o7 Stee 

. . . pleased expressions and 

for good reading. The long winter ON THE nobby hats worn by our 

evening s that are now approaching customersas they emerge 
make it appropriate to lay in a stock | ard : 


|from our doors, and 
of books now, You may waste your CORNER you'll begin riggs that 


leisure time with idle frivolities, or you aie alikadam Salted Gn 
may spend it to advantage in acquir- | ving fs ie 

ing the best thoughts of the leading 

writers of theage. We have popular CROWN & BRIM. 





editions of standard authors—Emer- | _ : © - as 
son, Irving, Holmes, Dickens, Scott, 
Mot ley, etc. 
——s For a Clothier—(By Clifton S. Wady). 
For Soap. 
the man who 


IT’S A TRIFLE iamecaie 
TO TALK ABOUT. our stock of clothing, and see if he hasn’t 


| bought a suit that is poorer and paid 





We mean soap. But sce the importance of 


ii! We ‘all use it daily in performing our MORE MONEY 
ablutions. Our servants use it largely in | 
THAN YOU, 


cleausii ig our clothes and our homes. It en- | 
ters so closely into our domestic lives that its | } 
importance is almost forced upon us. | who purchased your suit of 
Now, as even the dearest svap is so cheap ‘ > 


that we can afford to have the best, why, SATINE & COMPANY. 


naturally, we want ‘ 


t# Need we “ point the moral ? 
WHITE BLEACH SOAP, - — 


but it is not dear in any sense, though those 
who have tried it the longest declare it to be For Hardware. 
the best, Let us have your opinion about it ! 


a The Silver? 


has monopolized public attention long 
enough. Now we want to know about 











For a Grocer. 


«* CLEANLINESS The Iron? 


ry What do you want in the way of tools, 
is next to | implements and general hardware ? y 


GODLINESS.” +H. Brass? 


Were your eyes ever shocked—was your involves a variety of kitchen utensils 
nose ever offended by anything you ever saw and fancy crnaments 
or smelled in our store? | 4 

We think not. Ti 

Our constant aim is to give to our establish- The Tin? 
ment an appearance and atmosphere indicative bears on cooking utensils, pails, buckets, 


of our goods—pure, fresh and wholesome. 
Scrupulous cleanline Ss is, with us, a necessity, 
and our clerks and salesmen are so leonesanal | |The Steel ? 
We think that this care on our part con- 
vinces customers of our desire to please, but 
it is not done for show—it is a veritable part 
of our business system | ALL QUESTIONS OF METAL 
Everything you may purchase from us can 
be relied on for its perfect purity and whole- 
someness. | 


JAM’S FAMILY GROCERY, 


tin roofing, etc., etc. 





has to do with cutlery, saws, files, 
razors and other articles. 


can be readily and cheaply solved by doing 
business with us. 


SAW, HANDSAW & SON, 
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Jones). 


YOU ORDER 


What you want, by letter, 


WE SHIP 


The goods to you either by Mail, 
Express, Freight, or any way you 
wish. 


No greater aid to the shopping community 
has ever been devised than our Order System, 
Persons living at a distance and occupied by 
the various duties of life cannot always find 
time to visit the city to purchase the different 
articles they may desire, ‘lo them the system 
is invaluable. They may be a thousand miles 
away, but still can purchase their goods as 
easily and as satisfactorily as if they were to 
visit our store in person. A postal-card di- 
rected to us will bring you a price-list of 
goods or any samples you may desire to see, 
You can then sit quietly at home and make 
your selection without the bother of going to 
market, and thus escape all the crowding and 
jostling that is incidental to the large dry 
goods houses. Our Order Department is as 
perfect and well equipped as human ingenuity 
can make it; wonderful in system, wonderful 
in large transactions and wonder‘ul in saving 
money, The most experienced salespeople we 
have are deputized to attend to your wants, 
Every article that you purchase ts sold to you 
at the same price asif you were purchasing 
at our counter, 

THE NEW YORK STORE, Louisville, Ky. 





For Shoes—(By Wingate Blackmer). 
ONE SHOE 


would be economical, if we could 
get along without the other. But 
we are built on a plan that re- 
quires two shoes. And most of us 
have an idea that we ought to find 
a handsome shoe, a comfortable 
shoe, a long-wearing shoe com- 
bined in one —at a reasonable 
price, That is exactly our own 
idea, and explains why we adver- 
tise the 


BOXER SHOE $3.00. 
“Tt fits the foot.” 
BOXER SHOE STORE, 





For Cigars—(By Wingate Blackme?). 


10c. 10C. | 


Does smoke from your cigar arise 
Like incense in the air? 
Or does it only cause a smudge 
And make your neighbor swear? 
Why will you stick to cabbage leaves 
And drive your friends afar, 
When you can purchase with a dime 
The White Incense Cigar? 


10c. 10c, 
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For a Mail Order Department—(By Chas. F. | 
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For a Barber—(By Jed Scarboro), 


‘A BAD BARBER, 


like Lightning, never strikes 
twice in the same place—his victims won't let 
him. The Vandyke is unlike lightning in this 
respect, since its first customers are among its 
most constant callers, We “ strike’’ to please 
and invariably succeed. 
Shave, shampoo or hair-cut ! 


| WHISK & WHISKERS. 








































For a Liquor Dealer. 
|For Your Stomach’s Sake 


| you often need a little wine, and should 
never be without it in the house. 

| But be sure that it is good ; bad wine might 
injure your stomach, and certainly cannot im- 
prove it. 

Good stores have good customers and keep 
good wine. They can’t afford to sell any 
other kind. 

We claim that ours is the best store in town 
for every brand of wine, from Champagne 
down to Sweet Catawba. 


CORK BROTHERS, Market Square. 





For Hardware—(By Wingate Blackmer). 


'Gladstone’s 
Axe 


is on exhibition at the World's 
Fair. Asa curiosity it is interest- 


} ing, but as an axe it is far inferior 
to those you can find in our store. 
Ours have a head that hangs 


right, a handle that’s shaped 
right, and an edge that 


Wears Right. 


AXE, HARDWARE & CO, 





For a Stationer—( By Sidney C, Lewi). 


STATIONARY 


we endeavor not to be, and that 
we succeed can be demonstrated 
by an inspection of our stock of 


STATIONERY. 


All the newest things in Papers 
Pens and Inks, Books an 
Mayazines, Rubbers, Inkstands 
and everything else that goes 
to make the 

MOST COMPLETE STOCK OF STA- 
TIONERY IN TOWN. 


SCRIBBLE & RUB, 


NoOn-STATIONARY STATIONERS, 
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WITH ENGLISH ADVERTISERS. 
By T. B Russell. 

Lonpon, August 23. 1893 

The accompanying design is repro- 
duced because it is an example of a 
class of work peculiar to its present 
exponent, and, so far as I know, not 
known in America. This remarkable 
drawing is not engraved on wood, as 
many observers suppose. It is drawn 
in pure line, exactly as you see it here, 
but larger, and re- 
duced by phoio pro- 
cess. Observe the 
wonderful firmness 
and control in the 
lines, and the skilled 
contrasting of light 
and shade. ‘This is 


WN 
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and back your fancy with a shilling. 
The United Kingdom is divided into 
meteorological districts, and the pool 
from each district will be kept separate, 
divided into £5 lots (if it runs to so 
many), and distributed among those 
sportsmen whose bet came nearest the 
facts. A barrister has expressed the 
view that this is not a gamble, and Mr. 
Pearson is apparently so much elated 
at the prospective profits that the week 
previously he inserted a plaintive prayer 





the work of Mr. 
Frederick Waddy, 
who often designs 
headings and borders 
of a decorative char- 
acter for the ///us- 
trated London News. 
This gentleman and 
Mr. Edwin Lambert, 
whom I have men- 
tioned, I think, be- 
fore,are bothcoming 
to the front as ad- 
vertisers’ artists, 
though I think the 
latter will ultimately 
go farther. But this 
may be in a measure 
due to personal taste, 
since I think Mr. 
Lambert's first ad- > 
vertising design (the 
beautiful © Christy- 
knife girl) was done 
at my instance. 
x 





The redoubtable 
C. Arthur Pearson, Ny 
who invented or 
otherwise acquired 
the idea of the 
famous ‘‘ Missing 
Word” gamble, now by the action of 
the law laid low, has broken out in a 
new place, with a novel plan by which 
one can have a flutter for one’s money, 
and help to run up the circulation of 
Pearson's Weekly in a way which (he 
says) is not against the law. Roughly 
speaking, the new idea is this: You 
fill up on a coupon a prediction of the 
weather for the next week (‘‘ wet days,” 
so many; “‘hoursof sunshine,” so many) 
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E-SURE-AND-ASK: FOR FRYS- RURE- CONCENTRATED- COCOA: 


in his correspondence column, that the 
literary community show/d cease to in- 
undate him with its productions, for- 
asmuch as the editor had no leisure to 
examine matter sent on offer, which 
was invariably returned exactly as re- 
ceived. It is no doubt a quicker way 
to run up a circulation, by a scheme 
like the above, than by the usual 
laborious plan of seeking out the most 
readable matter obtainable for one’s 














paper, and thus acquiring, by degrees, 
a deserved reputation for the interest 
of one’s columns; and it is also, I 
make no doubt either, a cheaper way. 
The more important view for PRINT- 
ERS’ INK in this connection (I am talk- 
ing for a moment to English advertisers) 
is, that extra circulation gained by such 
plans as Mr, Pearson's latest is prob- 
ably not to be counted upon by adver- 
tisers as an enhancement of value in 
the advertising scale. I would rather, 
myself, advertise in a paper with a far 
smaller circulation depending upon 
literary character. Depend upon it, 
that is what gives value to advertising 
space. ° 
* * x “ * 

I mentioned some time the 
Pearson's Weekly “* Suggestion Prize” 
—a year’s salary being offered to the 
framer of the best suggestion for im- 
proving the paper. Perhaps the above 
is the outcome of this offer, in which 
if the propounder had much of 
an income, I am afraid Mr. Pearson 
paid rather dear for it. Ilowever, he 
means to talk it up for all it is worth, 
apparently, for beneath the notice 
his tasteful and genial observation : 


ago 


case, 


is 


STOP THIEF! 


The above space is reserved for the names of 
papers, the editors of which will display their 
poverty of invention by deliberately purloining 
the idea of this competition, as has been done 
with our ideas so extensively in the past. We 
have puticularly in mind one notorious of-| 
fender in this respect. 





The Missing Word was, [ think, 
adopted in America soon after an ac- 
count of it appeared in the London 
correspondence of PRINTERS’ INK, 
though it does not seem to have taken 
very deep root. Wonder if any trans- 
Atlantic contemporary will qualify for 
the ‘‘ honor” of a place in the above ? 

x * x a 

Mrs. Ruppert is apparently fallen on 
troublous times here, despite her suc- 
cess in introducing her comely features 
to the advertising columns of the 
Times newspaper and other great and 
usually obdurate dailies. The follow- 
ing is a newspaper report of her latest 
trouble : 

A Preparation CostinG One Hatrrenny Soip 
FoR Har A GUINEA. 


In the Dublin Police Court yesterday, Aina 
Ruppe rt, of 74 Grafton street, was coarged 
by the Pharmaceutical S¢ ciety of Ireland 


with selling a certain skin specific containing 
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poison, she not being duly licensed under the 
Pharmacy Act. rofessor Tichbourne de- 
posed that he had analyzed the preparation, 
It contained about eight grains of corrosive 
sublimate in solution, There were two cases 
recorded in Taylor’s work on “* Medical Juris- 
prudence’’in which death was caused by a 
dose of five grains, The preparation was an 
old remedy for removing freckles, and should 
be used with great caution and strictly under 
medical surveillance, The ingredients were 
worth about a halfpenny, and the price to the 
public was ros. 6d, A fine of £5 and costs 
was imposed, 

I believe there was a similar trouble 
over the same article in Berlin not long 
ago. 

* * + + + 

Asa piece of lavish advertising the 
following is not often beaten, especially 
in itsown kind of way, Yeastis not an 
expensive commodity to sell, nor is it, 
presumably, one on which very large 
proportions of profit are made. More- 
over, a little of it goes a long way. 
All these things make the enterprise I 
am about to record the more note- 
worthy. The Delft Yeast Company 
(Holland), hearing of a proposed 
gathering of the master bakers of this 
country for a dinner (or some such fes- 
tivity),immediately issued invitations to 
the trade, which resulted in something 
like 300 representative bakers visiting 
Holland by special steamer, as_ the 
guests of the company, and there ban- 
queting, sight-seeing, and junketing 
generally, inspecting the works of the 
company, and finally returning every 
man to his place—refreshed and unim- 
poverished. ‘This isa noteworthy ex- 
ample of liberal, personal advertising, 
and if it does not pay, deserves to, 

* * * * 

Certain revelations having been made 
recently (says the London Daily News) 
as to the frauds practiced on the be- 
nevolent in Paris by begging impostors, 
the Svecle newspaper is anxious, for 
the honor of its country, to show that 
things are as bad, or even worse, in 
England. Accordingly it quotes from 
a mysterious source, the Penny Pick- 
man Chronicle, the following authentic 
advertisement: ‘‘ Professor ‘Lazarus 
Rooway takes the liberty of announc- 
ing that he has just founded a high 
school where the theory and practice of 
begging aretaught. Any studious and 
intelligent person can obtain the means 
of earning a comfortable living. Terms 
extremely moderate for a course of 
lessons or on the sharing system, In- 
formation as to streets little worked in 
the charitable quarters. Large assort- 
ment of certificates, cleverly-imitated 
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wounds, bliad men’s dogs, crutches, 
plasters, and, generally speaking, all 


beggars’ accessories forwarded to the 
country with promptitude and discre- 


tion. Catalogue sent for a penny 
stamp.” An address follows. 
+ = * # * 


The following sounds like a joke, 
but it isn’t; I am assured it is quite 
true: Anenterprising Parisian trades- 
man, knowing his country’s lately en- 
hanced interest in what it artlessly 
terms ‘‘le sport,” has gravely sten- 
ciled on his windows the French for 


GAME-BAGS, - - ~ - 55 francs. 


Game-sacs (with assorted game), 75 francs 


t -_ 


America’s humorous press will please 
give credit in adapting the above. Or, 
after all, should not the Parisian have 
given credit—to them—properly? It 
is getting round to the season for the 
great fish joke ! 

+ * 

Mr. T. B. Browne, who rather dis- 
tinguishes himself in the special agency 
line, sends me a neat pamphlet, about 
four and a half inches by three and 
half, printed in two colors with ‘‘scales” 
of the leading Christmas annuals. I 
mention this because I believe exactly 
such a thing as this has not been done 
before in London. 

* a 


* * * 


* * * 


The Scott’s Emulsion people have a 
pamphlet, which has been widely ad- 
vertised in the past, and is called 

Careful Living.” A smart dyer has 
brought out a booklet for himself, 
which gets an additional pull by its 


title, which is, ** Careful Dyeing.” 
nannies 
A NEW ADVERTISING AGENT. 


Jerseyvitee, Il 
Editor of Pr 
Will you give me information where I can 
get a knowledge of the advertising agency 
business ? 
I am out of business just now, and know of 
a location where such could be profitably car- 
ried on had | a better idea of the work. 
Most respectfully yours, 
Joun BRinGHukst, 
Box 9, Jerseyville, Il. 


The best thing for you to do will be 
to write to all the advertising agents 
whose addresses you can secure, clat: 
ing that you are an advertiser, and 
asking for an estimate on a long list of 
papers. Most of the agents are glad 


» Sept. 1, 1893. 
NTERS’ INK 


le 


PRINTERS’ INK, 








of an opportunity to get up estimates 
gratis for such as you, and with aid of 
those submitted and from the incidental 
correspondence you will be able to 
acquire a large line of information, on 
which basis you can doubtless build up 
a great and thriving advertising agency. 


ELECTRIC LIGHTS AS ADVERTI!SE- 
MENTS. 


Tue Hus, | 
CLoruiers, Hatrers, FURNISHERS, 
230 0 240 STATE STREET, f 
Cuicaco, Aug, 15, 1893. J 
Editor of Printers’ INk : 

Some months ago it occurred to me that in 
order to draw the attention of World’s Fair 
visitors—who would most likely be too busy 
sight-seeing to read newspaper advertisements 
—to this house, some attraction of a new and 
original kind should be arranged for, and I 
designed and had put in operation what is 
universally conceded to be the finest electrical 
illumination ever executed outside of the 
World’s Fair, It is a very ingenious affair, 
consisting of about 3,500 incandescent lights, 
and created lots of attention, more than any- 
thing we ever had in our entire business ex- 
perience. As a trade bringer it was, and is 
yet, an immense success, our business having 
doubled ever since we had it in operation, 

Yours truly, P, A. Conne, 

Mgr. po Neg Dept. 

The experience of this well-known 
Chicago advertiser with a novel adver- 
tising scheme is interesting, but is he 
right in his assumption that visitors to 
a strange town do not read the local 
newspapers? Most persons who are 
accustomed to reading a daily when at 
home will feel the need more than ever 
when away. PRINTERS’ INK is in- 
clined to believe that sight-seers in 
Chicago regard the local papers as a 
part of the sights, and take as much 
interest in comparing them with the 
home papers as they do in wandering 
about among the big buildings of the 
business section. 





—_s 
AN “INDE x EXPURGATORIUS” 
ADVERTISERS. 

dare an English Daily. 

As usual at this season of the year, when 
people are traveling about the country more 
than usual, a good deal of righteous wrath is 
being e xpende d upon the advertisers who have 
so horribly disfigured so much of our beautiful 
rural scenery by their ugly hoardings. A 
sug gestion has been made that eve ry body who 
takes an exception to such a questionable way 
of puffing pills, soap, and other commodities, 
should mo a list of the offending firms, and 
never purchase any of their wares. It does 
seem a strange suggestion that a holiday 
should be spent in bringing such an /mdex Fx- 
purgatorius up to date. A contemporary has 
itself would be 





OF 





since remarked that the list 
‘*the biggest thing in advertisements ever 
known, while advertisers would outdo one an- 


other in disfigurement for the purpose of figur- 
ing conspicuously in its columns.”’ 




















RELIABLE ADVERTISING AGENTS. 


Tue ConsTITUTION, 
AtTiantTA, Ga., Sept. 1, 1893. 
£ditor of Printers’ Ink: 

Will you kindly give me the names and ad- 
dresses of the leading advertising agentsin the 
United States. I want only those that are 
first-class and reliable, This, I am aware, is 
asking a great deal of you, but if you grant 
my request, have the assurance that, in any 
way that I can, I stand ready to reciprocate. 

Yours, oy 5 
. KELty, 
Manager Karetine Dept. 

The most complete lists of adver- 
tising agents issued anywhere are those 
of the Publishers’ Commercial Union, 
Chicago, and the American Advertiser 
Reporter, New York. ‘These lists not 
only include the names of all parties 
having any claim to the title of ad- 
vertising agent, dt they also undertake 
to give the financial rating of each. 
The best thing for the Atlanta Con- 
stitution to do will be to subscribe to 
one or both of these services, and by 
the aid of the ratings construct a list 
which shall come up to its own ideal 
of what is ‘‘ first-class and reliable.” 








A LARGE CIRCULATION. 


Mr. W. L. Thomas of St. Louis, 
publisher of School and Home, has re- 
ceived the following communication : 

Boston, jy 25, 1803- 

Dear Str—It will give me pleasure to order 
put on the free list of Our Dumb Animals 
all your editors and reporters who send me 
their post-office addresses, While we take no 
advertisements, our paper goes regularly, as 
some of you know, among others, to all ciergy- 
men, Protestant and Roman Catholic, all law- 
yers, doctors, school superintendents and 
postmasters in the State; also to the Boston 
police, hundreds of drivers, and our about 500 
agents in country towns, and outside the State, 
to alarge number of our over sixteen tho usand 
Bands of Mercy, and ¢0 the editors of every 
newspaper and magazine in North America, 
north of Mexico, 

Gro. T. ANGELL, 
President of the American Humane Education 

Society, the Massachusetts Society for the 

Prevention of Cruelty to Animals, and the 

Parent American Band of Mercy, 19 Milk 

Street, Boston. 





a eee 
A SIREN IN GOTHAM. 

A special agent, new to New York, 
representing a woman's journal with 
45,000 circulation; a farmer’s paper 
issuing nearly four times as many, and 
two or three Ohio dailies besides, 
makes the foliowing appeal to the gen- 
eral advertsing agents : 

New York, N. Y., September 6, 1893. 

Let me ask your kind attention while | take 


time to mention that |! omankind is growing 
as she never grew before; and that, with 


PRINTERS’ 





INK. 


reader-list increasing and care-editorship un- 
ceasing,she is entitled from your agency to 
advertisements galore. 

Then of course | want to say— mark, it 1s not 
mere word-play—that American Farmer and 
Farm News is every month improving ; and 
that, with great big circulation in the best 
homes of the nation, he guarantees to patrons 
to keep their trade a-moving. 

If, when autumn leaves are falling, and when 
winter winds are squalling, you by intelligent 
persuasion bring good advertisers round, they 
will in the balmy spring your advices sweetly 
sing,and during all the summer long your 
praises loudly sound. 

Then why not do your duty anc help en- 
chance the beauty of ** Do unto others as you 
would have them do to you”’ by heartily 
recommending that your trade,to *‘ biz’’ at- 
tending, use the columns of these journals be- 
fore the times get blue, 

Remember, ‘‘ work in harmony with the 
agencies”’ is our motto, 

Fraternally yours, 
Gero. 5S. Breck, 
Eastern Manager. 
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INDEPENDENT JOU RNALISM. 





The present signs of American iour- 
nalism are very encouraging. The 
force of mere humbug and _ senseless 
shouting appears to be dying out, and 
an era of intelligence and reason is 
coming in. The tricks of lotteries, 
sham charities, coupons to determine 
whether one police captain is hand- 
somer than another, and all the rest of 
the long array of mountebank adver- 
tising devices, which have nothing 
whatever to do with making a news- 
paper, are bound to go out of fashion. 
‘The theory that the masses of the peo- 
ple are fools, and that newspapers 
should be made accordingly, is grad- 
ually weakening ; and before long the 
public wiil chiefly regard the intellect- 
ual qualities aud facuities and the up- 
rightness of every public journal. This 
will be a valuable change. Then no- 
body will need to ask whether a news- 
paper is independent, any more than 
whether it is honest.—New York Sun, 

THE announcements out out by the 
proprietors of Carter’s inks, mostly 
appearing in the trade papers, indicate 
that their advertising man is something 
of a wag. His latest effort follows: 
Overheard by a Bottle of Carter’s Ink. 

‘That remains to be seen,” said the 
small boy, as he spilled the ink on 
the table-cloth. 

“I'm on to you,” cried the ink to the 
cloth, 

“Come off,’ shouted the cloth, 

“Dry up,” growled the pen 

And the blotter found it all of absorbing 
interest. 


(Is hanging good enough tor a man whe 
does that ?) 
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THE COMPLIMENT OF AN INTERVIEW. 
From the New York Sun. 


The truth is that, the greater the genuine 
consequence of the man, the surer he is not 
to take offense because ‘his views are asked 
for publication, He knows that he is not 
obliged to give the requested interview, and 
that to ask it of him is a compliment. The 
request implies that his opinions are impor- 
tant, or his knowledge unusual, or the re- 
porter would not be sent to him, ‘The appli- 
cation for an interview suggests distinguished 
consideration, A representative of so power- 
ful an engine of public opinion as a great 
newspaper, who comes bearing a request so 
comp:imentary, is not treated as an interloper 
or like a beggar by anybody except a fool, It 
is the petty fellows, not the abler men, who 

. pretend to be offended by such a mark of 
distinction, 


+> 
+? 


Classified Advertisements. 





Advertisements under this head. two lines or 
more, without display, 25 cents a line. Must 
be handed in one week in advance. 

WANTS. 
V 7 ANTED—Back numbers or complete file of 
PRINTERS’ INK. Box 548, Augusta, Ga. 
W AntED- Send 
"P.O, 


our name, 
Box 709, New York. 


A list of local News Bureaus, 
Address “ U. M. B., 


reader de- 


JEWS editor, condeneer. ont sproof- 
M E. Hagen, 


sires sitic care 
101 Pear! St., N. Y. "Ci 


\ ’ ANTED—To i on 000 92 and "93 names— 


quick sale will secure a bargain. Address 
Room 208, Mail and Express Building. 


JUBLISHER, with plant and money to buy 
outright or annex old-established and paying 
class journal, address “ H ,” care Printers’ 


le AUSTRATED features for ne wspapers. Ar 
tistic, attractive, cheap. Send for procte and 

| partaee ulars. Address CHAS. W. HARPER, 

‘olumbus, Ohio 





7’ OVELTIES, primer and new ideas wanted for 


4 general advertising purposes. Send sam 
oes with prices, to J. FOOT & SON, 62 New 
nd St., London, W , England 
NUTS for advertisers. Bright, attractive, 
cheap. Absolute satisfaction guaranteed 
Send for Tate »roofs and particulars. Address 
CHAS, W. HARPER, Columbus, Ohio. 


V 7 ANTED—A small and attractive specialty to 

push vigorously Correspondence solicited 
with persons having a really meritorious article 
Address P. O. Box 401, Rochester, N. Y 


RINTERS’ INK, Oct 4th, important issue— 
Every old subseriber will a copy. Over 
50,000. Advertisements, classified, 25 cents a line ; 
pe layed 50 cents a line ; $100 a page. Address 
NTERS’ INK, 10 Spruce St., New York. 


ADVERTISING expert, manager and solicitor, 
experienced, wants engagement with good 
business concern, or with first-class daily or 

ie journa’ st references ddress 
“i. Ht. ? Lock Box I, Niagara Falls, N. Y. 


\ TANT. ADVERTISEMENTS in PRINTERS’ INK 
under this head, four lines (twenty-five 
words) or less, will be inserted one time for one 
dollar. For additional space, or continued in- 
sertions, the rate is 25 cents a line each issue 
\ 7E shall mail 10,000 sealed circulars to ladies, 
addresses, covering every State, on Sept. 
30th. Will “oo ggene another circular, not conflict- 


ing. = ee 1,000. Send for particulars. 
U. 8. ADDRESS: NG bo. 136 Liberty St , N. Y. 


PMBosss0 attracts trade. Ideas on every 
4 one of the 160 pages (9x12) of “A Mint oF 
Hints ” that are worth cost of entire book, $2.00, 

post-paid. Send for sample page. GRIFFITH, 
& CADY CO., Embossers, Holyoke,Mass. 





PRINTERS’ INK. 


WE WANT to do: re printing for you. 
PRINTEKS’ INK PKESS, PKESS, 10 Spruce St., N. Y. 


\ ’ ANTED Position by a y by a young man, age 21, 

in newspaper advertising agency or in 
advertising department of a newspaper. Have 
had three years’ experience, and can furnish 
first-class recommendations. Address “ X.1.M., 
care Printers’ | 





\ ’ ANTED—Position as advertising manager, 

by a shrewd, nae ge np man, who 
can make every dollar Has re} some 
of the largest and most success at advertising 
in the country. Good salary expected, and will 
earn it ddress CoM ON SENSE,” care 
Printers’ Ink. 


TTENTION, AGENTS !—“ The 
4 Game of Music.” Somethin 
some, interesting and valuable. The best educa 
tional game put upon the American market 
within the remembrance of the present genera- 


Paderewski 
new, hand 


tion. ee A © carry. easy to show and easy to 
sell. otha day easily made. Address THE 
THO SON PUB. CO., 225 South 6th St., Phila 


delphia, Pa. Sample game, postpaid, 25 cents. 


wn ED—Do you need a circulator or 
hustling advertising solicitor, or is the cir. 
culation for lease? Young man, 27, of ten years’ 
experience as circulator and lessee of some of 
the leading dailies, both morning and evening, 
of the Southwest, desires a change on account of 
health of family. Now circulator for one of the 
best morning dailies in the South. Highe st _tes- 
timonials| Address “NEW ORL EANS,” care 
Printers’ Ink. 
ee 
ADVERTISING AGENCIES. 
\ fe IAM HIC KS, Javert: sing Agent. 
15) Nassau, St., New York. 


N*%3 SWSPAPER Advertising 

Agency. 19 East 14th St., New Yo 

¥ yor wish to advertise anythin 

at any time, write to the GEO. P kKOWELL 
ADVERTISING CO , 10 Spruce St.. New York. 


RINTERS’ INK, Oct 4th, im 





and Pure hasing 


anywhere 


yrtant issue— 








Every old subecriber will ge @ copy Over 
50,000. Ac ype nts, classified 25 cents a line ; 
displayed, 5« a line; #100 a page 


Address 
PRINTE KS” INK, "wtgeels St., New York, 
— 


TO LET. 


TS LET—Front office in building No. 10 Sprace 
Street. Large and well lighted ; steam heat ; 
ric light ‘or parene r partic ulars address 
P. ROWELL & ¢ 












e 





G EO 
JRINTERS’ INK, Oct. 4th, important issue— 
Every old subseriber wil get a copy Over 
50,000. Advertisements, sified, 25 centsa line ; 
a el 50 cents a ae: ; $100 a page  eateael 


PRINTERS’ iNK, 10 Spruce St., New York 


FOR SALE, 
[* ou wish to sell lists of names, advertise 
them in pet Ink. 


INCH. 50,000 copies Proven. 
8: 3.90 4 WOMAN’ S WORK, Athens, Ga. 
( \ AZETTE ADVER’T RECORD— For papers, #1 
1 Testimonials. GAZETTE, Bedford, Pa 


I ANDSOME IL . U ISTRATIC ee tee papers Cat 

alogue. 25c. ILLUS. CO., Newark, 
NAMES for sale mae aon 
1 000 ed, fresh, for $1. L. O. FULTS, Jef. 
fersonville, Ohio. 


A TYPEWRITTEN list of 800 house-to-house 
lady canvassers. U. 8S. ADDRESSING CO., 
136 Liberty St., N. Y. 


BE local paper in central N. Y. Complete 
outfit and paying well. eae opening for 
daily. “N,” care rinters’ In 


a. SALE —At par, a reais interest in 
the stock of the W. D. Wilson Printing Ink 
Limited Capital, $75,000, Address 

” P.O. Box 709, N. Y. City. 


BUYS a bona fide list of names and 
address of 3,000 best-to-do country 











810. 0 


taxpayers in Texas County, the largest county in 
the State of Missouri. 
Houston, Mo. 


Address DICK ROSS, 














PRINTERS? INK, Oct. 4th, important issue— 
Every old subscriber will get acopy. Over 
50,000. Advertisements, classified, 25 cents a line ; 
dis Whe 50 cents a line ; ; $100 a page. Address 

PRI ERS’ INK, 10 Spruce St., New York. 


ress SALE—The first, second and last pages of 
PRINTERS’ INK for 1894. Also page preceding 
odtaoeial E Price of first and last pages, 
; of ther or two, $6,500 each. 25 per cent. re- 
Solhen if contracted for before October Ist. 


Vy 7E have for sale 2,000 names and address of 
country property holders getting mail 
since July 1, 1893, in Neb., Tex o., Ohio 
and Iowa, which we will sell for $2.50, or 1,000for 
$1.50. TERRELL & CAROLAN, Seguin, Texas 


Po SALE—One of the 








most successful class 

publications in this country. Large circu 
lation ; most profitable investment ; good reason 
for selling ; full information given to bona fide 
Severs of great interest to drug houses, Ad- 
dress “ U. P.,” care Printers’ Ink. 


56 40 LETTERS. Orders for novelties, 
i) ete, received within 16 months. 
Will sell or rent cheap. First-class letters for 
use of publishers who want to reach people who 
are accustomed to ordering goods by mail. Ad- 
dress V. H. RAE & CO., Box 1729, Boston. 


ILLUSTRATORS AND ILLUSTRATIONS, 
I peng ILLUSTRATIONS por pape Ts o ‘at- 
alogue, 25c. AM. ILLUS. CO., Newark. N. J. 
ee INK, Oct. 4th, important issue 

Every old subscriber will get a copy. Over 
50,000. Advertisements, classified, 25 cents a line ; 
papers d, 50 cents a line; $100a page. Address 

NTERS? INK, 10 Spruce St., New York. 

— 
THEATER PROGR: 1MMES. 


vs BristeS in N. Y. theater programmes, 
ason "93-94 For eases, ete., address 
Avot Hi STED N, 113 E. 14th St., 


PRINTERS’ INK, Oct. 4th, samen issue— 
Every old subscriber will get acopy. Gver 
50,000, Advertisements, classified, 25 cents a line ; 
displayed, 50 cents a line ; #100 a page Address 
PRINTERS’ INK, 10 Spruce St., New York 


= 

















PREMIUMS, 


YREMIUM USERS—Write for a good article to 
KUHN & CO, Moline, Ill. 


I EST goods for mail order business and pre- 
miums for publishers and manufacturers. 
W.N. SWETT & CO., 2 Reade St., New York 
1 EW illustrated catalogue of the best premi- 
1‘ ums for newspapers and manufacturers now 
ready Send for it and get new business. HOME 
BOOK COMPANY, 142 & 144 Worth St., New York. 


RINTERS’ INK, Oct. 4th, important issue— 
Every old subscriber will get a copy. Over 
50,000. Advertisements, classified, 25 cents a line ; 
displayed, 50 cents a line; $100 a page. Address 
PRINTERS’ INK, 10 Spruce St., New York. 


+-+>- 
BILL POSTING & DISTRIBUTING. 
I NAIL up signs and distribute circulars. 
J. F. ROWEL. a Stamford, Conn. 


RINTERS’ INK, Oct. 4th, rtant issue— 
Eve ve b old subscriber will noo a copy. Over 
50,000 vertisements, classified, 25 cents a line ; 
displayed, 50 cents a line ; $100 a page. dress 
PRINTERS’ INK, 10 Spruce St., New York 


|: ‘OR the purpose of inviting announcements of 
the addresses of local bill posters and distrib- 
tuors, two lines(12 words) or less will be inserted 
twice under this heading for one dollar, or 
three months for #6 50, or $26a year. Cash with 
the order. More space 25 cents a line each issue. 











UBLISHFRS of high-class magazines and 

p ain rook! desiring to extend their circu 
lation in Brooklyn or on Long Island, should 
correspond with the Long Island Subscription 
Agency. Sample copies, circulars, ete , carefully 
distributed for responsible publishers. Our cat- 
alogue for 1893-4 now in preparation. This is a 
strictly first-class list, and will be kept for refer- 
ence by readers of periodical literature. Adver- 


aLLEN 


rates on application. Address FRANK T. 
Manager, 38 & 40 Court St.,Brooklyn,N.Y. 


PRINTERS’ INK 
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ADDRESSES AND ADDRESSING. 
j* you wish to bu sts of names, advertise for 
them in Printers’ Ink. 


OMI A ETE list of photogr: aphers in U. 
J 8,000; just compiled ; other lists. 
ADDRESSING CO., 136 Liberty St., N. Y. 


000 NAMES of dre assmakers, milliners, 
2 farmers and others, nap oem Va 

Nice ones, nicely arranged, per thousand. 
DIXIE PUB. CO., Richmond, ‘A 


PRINTERS’ INK, Oct. 4th, important issue 
Every old subscriber will getacopy. Over 
aan. Advertisements, asaied. Soekis aline; 
dis ed, 50 cents a line ; yo a page. Address 
PRIN ie RS? INK, 10 Spr St., New York. 


YERSONS who have facilities for bringing ad 
vertisers and consumers into contact through 
lists of nar id addresses may announce them 
in 4 lines, 25 rds or less, under this head once 
for one dollar. Cash with order. More space or 
vontinued insertions 25 
























5 cents a line each issue, 





_ > 

ADVERTISEMENT CONSTRUCTORS. 
Cas A. BATES, 91 World Bldg., N. ¥ 
Ads written 


*rimers and jingle: sfor 
. JOHN 8. GREY, 





»LANS of ative rising pre pared. 
singly or 28. 

any business ~ ‘ mode rate. 

care Printers’ Ink. 





| BUILD ads with busine -ss-making qualities; 








illustrated and otherwise. It may pay you to 
correspond with me. 8 DNE Y C. LEWI, 54 
Franklin St., N. Y. City. 


GET up illustrated advertisements of every 

kind for general advertisers who want some 
thing distinctly effective, and are willing to pay 
for it. F. CROSBY, 822 Broadway, N.Y 


A DS of all kinds, primers, pamphlets and cata- 

logues prepared in original, effective forms. 
{llustrations made and entire charge of mec eS 
ical work assumed if desired Address JOHN Z 
ROGERS, 769 Monroe St., Brooklyn 


RINTERS* INK, Oct. 4th, important issue 
Every old subscriber will get a copy. Over 
50,00, Advertisements, classified, 25 cenisa line ; 
Copared 50 cents a line ; #10 a page Address 
PRINTERS’ INK, 10 Spruce St., New York. 


pron most of the ordinary lines of retail busi- 

ness I can afford to write catchy and con- 
vincing ads, with attractive yy ‘at the rate 
of 3 for $2, or in series of 10 for #5—cash with 
order. For special work, circulars, booklets or 
catalogues, I make prices in proportion to the 
time and labor involved. I take entire charge of 
the literary and mechanical part of such work, 
and guarantee effective and economical results 
CHARLES A. BATES, 91 World Bidg., New York 


ee —__—_ 
ADVERTISING NOVELTIES. 

HUSTLER wants adv. novelties for New 

va England territory. Box 569, Orange, Mass. 


Qs ( buys a machine to manufacture excellent 

*) advertising article, which will never go out 

of fashion Particulars CHAS. T. ALEY 

NOVELTY CO., Cincinnati, Ohio 

( ‘LOCKS for advertising purposes, m4 the — 
dred or thousand ; paper-weight clocks wit 








advertisement on dial Address $ ETH THOM AS 
CLOCK CoO , 49 Maiden Lane, New York 
RINTERS’ INK, Oct. 4th, een issue 
Every old subscriber will get a copy Over 
50,000. Advertisements, classified, 25 cents a line ; 
2100a page Address 


a ved, 50 cents a line ; 
PRINTERS’ INK, 10 Spruce St , New York 


re the purpose of inviting announcements 
of Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines, 25 words or 
less, will be inserted under this head once for 
one dollar. Cash with order. More space or con- 
tinued ft 25 cents a line each issue. 


T= best means to push circulation and get 

the attention of advertisers is to use our 
music plates in your paper We publish the prin- 
cipal pieces of vocal as well as instrumental 


music. Will take pay in advertising in your 
columns. Address NEW YORK MUSICAL ECHO 
CO., Broadway Theater Building, N. ¥. 
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SUPPLIES. 
I EVEY’S INKS are the best. New York. 
4 


TAN BIBBER’S 

Printers’ Rollers. 

INC for etchin BRUCE & COOK, 190 
4 Water St., New York. 


°° PEERLESS’ ? CARBON BLACK. 
For fine Inks unequalled— Pittsburg. 


TNIQUE new device for rapidly increasing 
paper circulation mailed for dime. 


news 
ARTHUR “pare, 54 Beekman 8t., New York. 
TR TYP from BRUCE’S NEW YORK TYPE 
FOUNDRY, 13 Chambers St., New York. 
Best and Get their prices before 
purchasing. 
Tes PAPER is printed with ink manufac 
tured by the W. D. WILSON PRINTING INK 
.CO., L'vd, 10 Spruce St.. New York. Special prices 
to cash buyers. 
YAPER DEALERS— M. Plummer & Co., 45 
Beekman St, N_ Y., sell every kind of paper 
used by printers ‘and publishe _ at lowest prices. 
Full line quality of Printers’ In 
YRINTERS’ INK, Oct. 4th, ae issue— 
Every old subscriber will get a copy. Over 
60,000. Advertisements, classified, 25 centsa line ; 
en 60 cents a line; $100 a page. Address 
FR BrEuw 1 INK, , 10 Spruce St, New York. 
o> 
MISCELLANEOUS, 


] EVEY’S INKS are the best. New York, 
4 


cheapest. 


TAN BIBBER'S 
Printers’ Rollers 


DJIPANS TABULES act like ms ugic for indiges- 
& tion, biliousnes » dyspepsia or headache. 


VAPER DEALERS M. Plummer & Co., 45 

Beekman St., N. Y., sell every kind of paper 

used by printers : and publishers at lowest prices. 
Full line quality of Printers’ Ink. 


PRINTERS’ INK, Oct. 4th, important issue— 
Every old subscriber will get ac opy. Over 
50,000. At ne —— ments, Classified, 25 cents a line ; 
vals cents a line; $l.0a page Addre: 38 
Nik KS INK. 10 Spruce St , New York. 


al ., XPERIENCE is that experience which one 
4 experiences in experiencing their expe- 
rience.” kditors, printers, others, send for circu- 
lar giving experience in taking medicated steam 
ba’ hs at home, and medicated enemas for preven- 
tion of disease and for cure of disease, Exchange 
cutfit and directions os space. Doctors’ bills 
saved, 8.8, BUTLER, M. D., Los Gatos, Calif. 


2-2 +— 


{DVERTISING 


MEDIA. 
QQ EATTLE TELEGRAPH 
‘ 


( Yai en Home,40p. mo. Immigration jour- 
nal. Cir’n large, advg. rates low Hamlet,N.C 


‘rson advertising in PRI°TTERS’ INK 
é cs the amount of $10 is entitled to receive 
the paper for one year. 


LBANY, N_Y., TIMES-UNION, every even- 
4\ ing,and WEEKLY TIMES, reach everybody. 
Largest circulation. Favorite Home paper, 


DVERTISE with the Church Press Associa- 

tion, incorporated, publishers of twe nty 

church magazines, Sample: =— rates on appli- 
cation. 105. 18th St., Phil’ a., 


| ee EPR ESS, ey sy N Cc. , reputed © he one 
of thet tk best *k rth 
Carolina 








=v coe 


$¢ wee 
Has very few dead beats. Nice print 


larger 

8 1 () will pay for 5 lines of advertising 4 weeks 
in 100 Tlinois ne wspapers having a guar- 

anteed circulation of 1,000 copies per week. CHI- 

CAGO NEWSPAPER UNION, 10 Spruce St., N. Y. 


‘OLUMBUS, Central, Southern, and Southeast- 
ern Ohio = ‘ra rich field for advertisers. 


THE OHTO ATE_JOURNAL—Daily, 12,500; 
Sunday, 17 000° and Weekly, 23,000—covers the 
field, “All leading advertisers use it, 


PRINTERS’ INK, 





W ISCONSIN AGRICULTURIST, Racine, Wis. 
Proved circulation, 30,000 ; 20 cents a line. 


RINTERS’ INK, Oct. 4th, important issue 
Every old subscriber will getacopy. Over 
50,000. Advertisements, ye PY 25 cents a line; 
displayed, 50 cents a line; $100 Address 
PRINTERS’ INK, 10 Spruce St., Hew ork. 


HILADELPHIA “INVESTMENT NEWS” 
reaches an ave. of 1,700 men of highest finan- 

cial standing tae #1 a year. Advs. lic. per line, 
BIOREN & C Bankers, Stock Brokers and 
Publishers, 136 ‘South Third St., Philadelphia. 


PUBLISHERS who have constantly talked up 
and lauded the value of printers’ ink as the 
secret of substantial success should demonstrate 
that they believe what they assert by using 
INTERS’ INK themselves.—Willett F. Cook, Ad- 
vertising Manager of of Judge, New York, N. Y. 


pee ATIONAL INDEPENDENT circulates 
4 among seac hers and »ujils of Boge em | 

schools. 5,000 per weck “guar: antee 

cent per line per 1,000 makes advertisements cost 

25c. per inch eac +h insertion. Clean ads onl 

Trial orders solicited. EDINBORO (Pa.) PUB. C 


HEAR very frequently from the little ae. 
tisements of the Press that have appeared in 
the “Special Notice” department in PRINTERS’ 
Ink. I do not believe it unreasonable to presume 
that every one of those little notices is read with 
mas’ tn and bye 4 of the subscribers to PRINT- 
—H. R. Tucker, Daily Press, Troy, 








f age omy advertisers who are desirous of reach- 

ing the Canadian public during the coming 
season, will find the Canad Ready-Print Co.'s 
list of 58 week! ype papers (combines cir. 35,000) the 
cheapest and best medium in Canada to-day. 
Liberal features and liberal rates. Big eg ad- 
vertisers in U.S. patrons of this lis' r full 
information address CANADA READY- P RINT 
CO., Hamilton, Ont. 


( ‘LASSIFIED ADVERTISEMENTS in PRINTERS’ 

Ink begin with a two-line letter, but have no 
other display. Under headings of Advertising 
Media, oe Miscellaneous and For Sale, 
Wants, Bi Posting and Distributing, Ad 
vertising Novelties, Addresses and Addressing, 
Illustrators and [llustrations and Advertisement 
Constructors, 4 lines (25 words or less) will be in- 
serted once or two lines (12 words or less) twice 
for one dollar if the cash accompanies the order. 
Additional space or insertions charged 25 cents 
a line each issue. 


7O man having goods to sell, who has ever 
4 given intelligent thought to the question 
of advertising them, can help but know that the 
most thorouga medium is to own and is ssue, — 
regular intervals, to his trade a paper ¢ ng 
his imprint and describing his stock. If 
any value in general newspaper advertising, 
where your advertisement is one of many con- 
tending for the same trade, such value must be 
increased a hundred-fold when your advertise- 
ment is the only one and goes exclusively to 
your possible customers. The new year is “fei 
us. Try a paper of your own for one year 
not cheap. othing good ever is. Curtail 
other advertising this year. Send to PICTORIAL 
WEEKLIES CO., 132 Nassau St., for estimates. 


SPECIAL OFFER—For a page advertisement 
in PRINTERS’ INK for the 52 issues that make 

upa year the charge is $5,200. We now solicit a 

age advertisement from you for PRINTERS’ INK 
for the year 1894, and for such an order, at this 
time, offer the following concession, viz.: The 
advertising may begin now and appear in all the 
remaining issues in 1893 without additional 
charge, thus extending the ye ar over 67 weeks at 
the price of 52 weeks. Fora half-page advertise- 
ment the price is ‘$2,600, or one-half the price of 
apage. Fora half-page order received now the 
same concession will be made that is offered for 
an order for a page. For a quarter-page in 
PRINTERS’ INK the price is $1,300 a year; but we 
will accept an order for a quarter-page. ‘to be in- 
serted from now till the end of December, 1894, 
for #1,300, thus giving 67 weeks at the price of 52 
weeks. ‘A two-line dis splay advertisement in 
serted in PRINTERS’ INK for a year costs $52 ; but 
for $52 we will receive a lig! advertisement, 
to be aggre from now till the = of Laie 
ber, 1894. additional space m be had 
the same daa itions at $26 a line tor the whole 

sriod of 67 weeks. Address orders to PRINT- 
SRS’ INK, 10Spruce St., New York. 

Sept. 13, 1893, 
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B= OVER 50,000 COPIES. 2a 


TO EVERY VIEKSON 


WHO W4S 4 SUBSCRIBER FOR 
PRINTERS’ INK IN 


> D> 1392? 3s. 3 


4 SA€NPLE COPY OF THE 
ISSUE OF OCTOBER FOURTH, 1893, 
WILL BE SENT. 


i 
ADVERTISEMENTS INTENDED FOR THE ISSUE 
OF OCT2BER 4TH SH2ULD BE IN HAND N&T LATER 
THAN SEPTEMBER 27TH. 
ADDRESS ALL ORDERS TO 
PRINTERS’ INK, 
10 SPRUCE STREET NEW YO 
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PRINTERS’ 


A JOURNAL 


INK. 


FOR ADVERTISERS. 


PUBLICATION OFFICES: 
No. 10 Spruce Street, New York. 
No. 138 Fleet Street. E. C., London. 





Issued every Wednesday. Subscription l’rice : 


Two Dollars a year. Three Dollars a hundred ; 


ingle copies, Five Cents. No back numbers 


JOHN IRVING hOMER EDITOR. 
NEW YORK, SEPTEMBER 13, 1893. 





ADVERTISING agents used to receive 
a commission of 25 per cent. Lately 


it has been cut in some quarters to 
20 per cent. or less. Agents have 
always favored a large commission, 


Face- 
publishers have been heard to 


and publishers a smaller one. 
tious 
assert that some agents believed that a 
publisher ought to have the commis- 
sion, and the agent the principal sum. 
Almost every agent would agree with 
this view, if it could be brought about 
without too much friction. Many have 
accomplished it from time to time, and 
if publishers are smart PRINTERS’ INK 
thinks that Mr. Ifumphrey, of Boston, 
will soon be counted as one 





who has 
Ilis 
assignee’s statement and appeal appears 
in another column, Publishers are the 
best-natured people in the world, and 
PRINTERS’ INK has never heard of a 
publisher who refused to settle if axy 
money was actually offered. 


successfully worked the plan. 


A FEW years ago the proprietors of 
a prosperous daily paper had knowl- 
edge of a man who showed an aptitude 
for the composition of effective adver- 
tisements. As the man wanted a job 
and the paper wanted business, an 
arrangement was made—something to 
this effect: The managers of the paper 
said to this man: ‘* Look here! here 
is adesk for you; sit here, and when 
an advertiser seems to want some help 
about composing his announcement, 
offer to help him. If you please him 
tell him that you have adopted as a 
business occupation the rendering of 
just such help to just such men, and 
that for your service, if rendered regu- 





larly, you charge a small weekiy sum, 
to be mutually agreed upon.” Well, 
the thing was done! It was a success ! 
The paper had guaranteed the 
tisement-writer that he should receive 
as much as a specified sum ; but he in 


idver 
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fact gets twice as much, and asa result 
of the new scheme the paper gets ever 
so much more advertising. Its adver- 
tisements are put in infinitely better 
shape than they used to be, and pay 
the advertisers better. The outcome 
of this experience shows that there isa 
place for such a man in the office of 
every big daily newspaper. Those 
who want to know just how the scheme 
is worked should read the article by 
Wm. A. Hungerford, headed ‘* An 
Ad-Writing Bureau as an Adjunct to 
a Newspaper,” in PRINTERS’ INK for 
September 6th. ‘To learn how success- 
ful the scheme may become, and how 
profitable, address the Lvening Star 
of Washington, 1). C. 

Revista Popular, the Spanish news- 
paper, has received permission from 
the Post-Office Department to mail its 
edition at second-class rates—a_privi- 
lege which was withdrawn from it a 
short time ago without previous notice 
to the publisher, in accordance with a 
inaugurated under Mr. Wana- 
maker’s administration, and stiil sus- 
tained by the bureau clerks, who hold 
over and cling to every practice which 
confers power without responsibility. 
‘The particulars of this case, as re- 
cently given in the New York Suz, 
were printed in PRINTERS’ INK of 
August gth. The method by which 
the favorable ruling was obtained will 
be interesting to other publishers who 
may have occasion to argue similar 
cases. It appears that Messrs. Ramon 
Velez & Co., the publishers, did not 
put themselves to the trouble and ex- 
pense of a trip to Washington, but in- 
trusted the business to the Associated In- 
dustrial Press, 918 F St., N.W., Wash- 
ington, D.C, Anagent of this organiza- 
tion presented the arguments of the 
publishers, and within two weeks the 
paper was re-entered at second-class 
rates. Ruinous expense and tedious 


usage 


delay were thus saved. So long as 
the objectionable system prevails, of 
excluding papers without notice or 


trial, it is a great advantage to pub- 
lishers to have at command the services 
of an experienced and reliable expert 
who is on the spot, and such a man is 
Mr. Edward A. Oldham, manager of 
the Associated Industrial The 
Association's charges for its services in 
the here spoken of were $50, 
which Messrs. Velez & Co. consider 
very reasonable, in view of what has 
been accomplished. 


Press. 


case 
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EMPHASIZING our remarks of last 
week on the growing tendency of ad- 
vertising agencies to represent only a 
limited number of papers is a ‘* Di- 
rectory of Leading Newspapers,” which 
we have just received from the S. H. 
Parvin’s Sons Co. of Cincinnati. This 
book, which contains the names of the 
papers for which this agency specially 
solicits business, is very far from being 
a complete catalogue of all newspapers 
published. For example, in Alabama 
there are regularly published 185 daily 
and weekly newspapers, but in Messrs, 
Parvin’s Directory, under the head of 
‘** A Complete List of Daily and Weekly 
Newspapers published in the United 
States and Canada,” we find only 17 
given for Alabama. If this can be 
taken as a sample of the entire book, it 
would appear that Messrs. Parvin’s 
Sons find it worth their while to interest 
themselves in only about one-tenth of 
all the newspapers published. Mr. 
Chas. H. Fuller, of Chicago, puts his 
limit of desirable papers at one-seventh, 
This is an age of specialization, and 
its effect is becoming more pronounced 
in the advertising business. 


Judge Evans, of Cincinnati, has granted 


an application fora receiver for S. H, Parvin's 
Sons, advertising agents. Liabilities, $50,- 
; assets, $100,000, mostly in accounts, 
THE Parvin advertising agency is, 
with one exception, the oldest in the 
country, and has always stood very high 
in the estimation of advertising men. 
Without knowing the circumstances 
that led to the assignment, PRINTERS’ 
INK ventures the opinion that it is 
through no fault of the firm’s, and 
would recommend its creditors to ex- 
tend such consideration as its honor- 
able business methods, extending over 
a long period of years, would warrant. 





Om 





INTERESTED persons may get some 
light on the circulation question by 
reading the correspondence in anothe 
column under the head of ** The News- 
papers of Cleveland, Ohio.” Some 
divergence of opinion will be observed 
among the contributors, yet we think 
the careful reader will be able to get 
out of all the testimony a moder- 
ately accurate idea of the newspaper 
situation in that city. The article 
shows how difficult it is to obtain in- 
formation as to newspaper circulation 
that shall be so reliable that one 
will question its accuracy. Many ad- 


no 


vertisers are adopting the views ex- 


INK, 
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pressed elsewhere by the publisher of 
the New York Zvening Post, that the 
average statement of circulation is mis- 
leading, and they are adopting other 
means to gain the necessary informa- 
tion. Mr. Seymour outlines one of 
these methods, and the following article 
from the New York Sa presents an- 
other : 

One of the largest and most discerning ad- 
vertisers made his compliments to the Sux 
yesterday and expressed his gratification at 
what he described as the exceeding prosperity 
of that paper. He was asked whence he de- 
rived his information, as it was not the prac- 
tice of the Sw to invite its readers to give 
themselves any concern as to whether it sold a 
mi lion copies a day or only half a dozen, 

His reply was full of interest. ‘* Adver- 
tisers,”? he said, ‘*who do a large and sys- 
tematic business have of late been led toadopt 
new methods of ascertaining what it is they 
pay for. ‘hey, or at least the best of them, 
no longer pay much attention to the claims of 
tne newspapers. They investigate for them- 
selves ; they industriously scrutinize the news- 
stands, inquire of the dealers, and generally 
seek forthe practical and obvious evidences 
of what the relative circula:ion of the news- 
papers really is. 

** Now, here,’’ he added, producing a paper 
from his pocket, ** here is an imteresting test 
of the matter which we habitually refer to in 
our business. It represents the systematic 
observations of our young men coming at 
various hours from various places to our place 
of business.’’ We reprint, with permission, 
the contents of the paperin question : 


Memorandum of Papers Seen in Hands of !’as- 
sengers, New York Dailies, August, 1893. 


6 to 8 a. m.—452 papers on Sixth Avenue 
Elevated from 145th street down, including 
about seventy taken on Brooklyn ferries. In 
the earlier part of the time /ourna/s pre- 
dominated, with Wor/ds second, In latter 
part these papers fell off noticeably. Very few 
Heralds in early part. Journal is taken by 
much poorer class of people than the Press 
and Advertiser. 

8 to 8.30a. m.—1,000 papers, made up, 200 
each from Third, Sixth, and Ninth Avenue 
Elevated ; 215 from Brooklyn Bridge, 185 from 
ferries — Roosevelt, Hamilton and Fulton 
streets 

About 10 0'clock 
nue Ele ated. 

Recorder seems to be a favorite with 
women, 

The papers run pretty uniformly as to the 
different parts of the city, but on the Sixth 
and Ninth Avenue roads there isa litt!e larger 
proportion of A/erad?¢s. The Sun made a 
strong showing on all roads ard ferries and at 


210 papers on Sixth Ave- 





the 





all hours, 10 
Rank. Price. Total. 6to 8. 8 o’chck 
SDR cso 0 02C. 396 72 26 56 
2. Herald 3 347 53 247 47 
3. World “aC. 206 73 113 20 
4. Peeae...... me, 199 7 121 21 
5. Recorder .,2c 153 4° of 17 
6. Journal... . 1 152 3 45 14 
7. Advertiser 81 34 41 6 
8. Tribune. 56 11 34 11 
9. Times..... ie 52 13 af 13 
1o. America... — II 1 5 6 
11. Mercury,,.1c. ) 5 4 °o 
1,662 452 1,000 210 
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THERE ARE A GREAT MANY 
HOLES IN A SKIMMER. 


While work upon the annual revis- 
ion of the American Newspaper Di- 
rectory is in progress, every publisher 
of a weekly paper has an opportunity 
to place on file a signed statement of 
his actual issues for the preceding year. 

If he avails himself of the privilege, 
the report he prepares will be very 
much like the one copied here in re- 
duced fac-simile : 


SAMPLE STATEMENT OF A WEEKLY 





“Tax Lanqsense Gazerrs,” 
ANCASTAK, N. HL, Deo. Lith, 1886. f\ 
“Masons. Ge, wd Rows & Co. Pebiisbere Of tue AMEgICaN NEWSPAPER 
“ Dimec 
“enantes issues of the Gazette for the past year — been as follows 
7. November ies. 
i. 









rere rist ti tit et] 


8i2zz 
@docccesccetectervevecerce rman 


‘Ss cha 2 ee 


2 
= 


B38 +R = TH+ 

“The total Of copies printed in the entire year—s0,t68—when 
divided by 88, the number of issues, shows the average issu to be 154 copies. 

~ This ie a correct report of the issues of The Gazette for an entire y: 
te made for the purpose of being placed on file in the office of the AMERICAN 
SEweraree DIRSCTORT, and securing 4n acourate and exact circulation rating: 
\7 (be next iseue of that Annual. 

* LANCASTER PRINTING CO., 
~ C.D, BATCHELDER, Secretary” 





If the publisher prefers a report that 
is more easily prepared, the form 
printed below is equally acceptable to 
the editor of the Directory : 

To the Publishers of the American News- 
paper Directory: 

No issue of this paper for the period of a 
full year preceding the date of this certificate 
has been less than, .......-ssceses Sctmeaen 
compl te copies. 


Town and State. ‘ 
Signature, 


Ser eer Saaccae 
The forms of circulation rating, se- 
cured by these reports, ar Sicdseied 
by the following extract from the New 
Jersey section of the Directory for 1893. 


Observe the different wordings of the 

italic statement. 

FREEHOLD, «. h., Monmouth Co., 
2,932+ pop., on Pennsylvania and Freehold 
& New York Rds. A manufacturing town. 
Agricultural district. 

MONMOUTH DEMOCRAT; Thurs- 
days; Somceres: bj pages 21x28; sub- 
yoy established 1834; James S. Yard 

Son, editors oy ‘publishers : See, 
detual avers va * ¢ au Ren, 

OUTE ER: Thurs. 

A, po ty eight pages 15x22; sub- 

scription $2; established 1819; Maxey ‘apple- 

gate, editor and publisher; circulation, smal 

est (Aion ei within a year, 1,1 
TRAN IPT; Fridays; Seoneepetie 

fone baes aaa, subecri tion $1; established 

1888; Alex L. Moreau, editor; Moreau Bros., 
ublishers; circulation, actual average for 

Ire past year, 1,6 

It has been said that, to the thought- 
ful advertiser, a statement that the 
smallest issue in a year has been 1,100 
carries more weight than one to the 
effect that the average issue has reached 
1,176 copies. 

It is found, however, that there is 
another consideration to be weighed ; 
for inasmuch as the American News- 
paper Directory is the fountain head 
to which the numerous hand-books, 
guides, rate books, et cetera, resort for 
their newspaper statistics, and as these 
are obliged to content themselves with 
a mere appropriation of the figures, 
omitting the italic explanatory sentence, 
the result is not wholly satisfactory to 
the paper that fails to get its rating 
just as high as facts will warrant. 


CLEVELAND NEWSPAPERS. 


PRINTERS’ INK attempted to secure 
a fair and impartial opinion of Cleve- 
land newspapers from the hand of a 
competent and well-informed citizen of 
that place. Here is the article pro- 
duced, and following it are extracts 
from opinions expressed by other pub- 
lishers, to whom a proof was sent in 
advance, together with a request for 
information or comment: 

NEWSPAPERS OF CLEVELAND, OHIO. 

By a Local Writer. 

The population of Cleveland is given in the 
American Newspaper Directory for 1893 at 
sixty-five thousand less than it actually is. Its 
population is now 325,000. 

It leads in the manufacture of more prod- 
ucts than any other city in the United States, 
in proportion toits population. It is now the 
first city in Ohio in population, industrial pro- 
duction and ratio of increase. It isthe largest 
city on the great lakesexcept one. Since 1880 
it has grown faster than any city east of Chi- 
cayo. Itisthe largest ship-building port in 
the world, except the Clyde. The world’s 
greatest telescopes are mace here. It has the 
largest malleable iron works in the United 
States. Lake tonnage owned in Cleveland 
represents more than $17,000,000, surpassing 
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every American city except New York. It is 
the greatest iron ore market in the world, It 
founded the first high school in the United 
States. Real estate is cheaper than in any 
city of its class. More workingmen own their 
own homes proportionately than in an 
American city, It1is one of the most beauti- 
ful cities in the world, and Euclid avenue the 
most beautiful residence street. Its remark- 
able progress and prc ape are due to its 
natural advantages— mid-continental position, 
railroad facilities, water transportation, cheap 
fuel, proximity to raw material, prosperousand 
contented workingmen, and a freedom from 
speculative booms. 

‘Taking into consideration the fact that it is 
entirely cut off by Lake Erie on one side from 
a newspaper field, its papers take high rank 
both as purveyors of news and advertisin, 
media. Newspapersare widely circulated an 
thoroughly read, There has been an increas- 
ing tendency in this direction in the past dec- 
ade. Newspaper circulation from the Cleve- 
land center has more than doubled since 1880, 

‘The two morning English papers are the 
Leader and Plain Dealer, e€ evening 
papersare the Press and the World. The 
morning papers have evening issues, in which 
the morning news, editorials and advertise- 
ments are run, The Leader is one of the 
before the-war papers. It was founded by 
k.dwin Cowles, one of the most virile writers 
in the West. It has for two a cades held the 
position of *leading paper’ ’ of Cleveland in 
the popular mind, but its circulation figures 
have always been carefully guarded. It was 
the only Republican daily in Cleveland after 
the Hera/d was sold and befv.rethe Wor/d was 
started, Itsadvertising rates have been stiff un- 
til its recent contract with thecity has impelled 
many business men to demand lower rates; 
whether they have been obtained or not is a 
When the World was started it 


question. 
managed by some means to get the city print- 
ing away from the Leader, and kept it for 
two yearsat legal rates, w hich in Ohio is $x 
per square for the first insertion, and 50 cents 


per square additional insertions. This sum- 
mer the council decided to award the city 
business to the lowest bidder, in order to take 
outof politics what has for years been a bone 
of savage contention. The Leader, in its 
anxiety to obtain this business, with a view, no 
doubt, to hurting its evening rival, bid ten 
cents a square for the council proceedings and 
gotthem. The loss of this business does not 
appear to have affected the Wor/d. Vhe 
rating given the Leader, morning and even- 
ing (C, exceeding 20,000), is probably high 
enough to please even the Leader people. 

The Plain Dealer is Democratic in pro- 
clivities. It has ecently taken anew manager 
in the person of Mr. C, E. Kennedy, formerly 
its city editor and afterwards its advertising 
manager. It hasimproved visibly under Mr. 
Kennedy's management. There is no doubt 
that both the Plartn Dealer and the Leader 
would make more money without their even- 
ing appendages, which, being practically the 
same as their morning editions, but selling for 
two cents less, compete with themse! ves. 

The one Cleveland d: aily paper whose circu- 
lation is guaranteed by the American News- 
paper Directory is the World; its averge cir- 
culation for 1892 is given at 38,312. ‘he 
circulation is now much above that figure. 
The World published its circulation every day 
fortwo years. It then made publication of 
the circulation once a week. Once a year it 
publishes in detail its circulation for the entire 
year. No publication of the l/’or/d’s circula- 
tion has been made since January rst, but the 
management announces that the circulation 
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books are open to investigation, and it is 
known that the World has been making steady 
gains, and the claim is put forth that the 50,000 
mark will be reached before January 1, 1894. 
It prints six editions daily, except Sunday, on 
two Potter web presses, The third press, 
ordered some time ago trom the Potter Co., is 
expected to be put in the Wor/d office eariy 
this fall, The Hor/d entered its fifth year 
on the 26th of August, but its phenomenal 
rowth isthe result of the past three years, 
t has attained its whole circulation in that 
time, Asevenatyro must know, this result 
could only be attained by the very best efforts 
in the right direction, 

‘The /’ressis a Scripps League paper, and 
claimsa very large circulation, It is entitled 
to the major portion at least of its claims, It 
is neariy Sttern years old, and is said to have 
made money must of that time. It is widely 
circulated all through northern Ohio, It was 
a four-page Pier rup to two years ago, when 
it began publishing eight pages daily, The 
Press oath, abundant capital, and has spent a 
great deal of money in building itself up. 

The two German papers are the A nzeiger 
and the Wachter am Erie. Both these pa- 
pers have good healthy circulations of perhaps 
5,000 each, which is more than double what 
they had five yearsago. The Directory rating 
of these two papers is too high, 

There are four Sunday papers—the Wor/d, 
the Leader, the Plain Dealer, and the Sun 
and Voice. The World's average Sunday 
circulation last year is guaranteed by Rowell 
to have been 25,367; it is now much over 30,000 
every Sunday. The figures of the Sunday 
Leader and Sunday Plain Dealer are as un- 
attainable aoaretneee of their daily editions. 
The World, Leader, and Plain Dealer \ead 
the Sunday ‘advertising patronage in the order 
named, The Sux and Voice is anexclusively 
Sunday paper—the first Sunday paper started 
here; it has recently changed hands, and it 
may be built upto its formercirculation, which 
was once as high as 8,000. ‘he Directory state- 
ment that the smallest issue during 1892 was 
21,000 is utterly absurd, to characterize it 
mildly, and its present editor and owner, Hon, 
Henry A. Griffin, who purchased the paper in 
June last, would be above making any such 
claim. When he bought the paper the paid 
circulation was only slightly in excess of ©,000, 
He is doing good work, and his hone st efforts 
ouglit and probably will result in making a 
success of the paper. 

The Volnost isa daily Bohemian paper, with 
a good circulation among that nationality, 
which is well aati d in this city. 

There are two Catholic newspapers, the 
Universe and the Catholic Knight. A spirit 
of rivalry has always existed between the 
journals, which may have helped their circu- 
lations and which may not, 

The Gazette is the organ of the Afro- 
Americans and is well edited, Its influence 
all over the State among the colored people is 
pronounc ed. 

The American Sportsman is one of the 
best horse papers in America. It is well edited 
and hasa substantial circulation. 

The Citizen is the organ of the Central 
Labor Union, and the Vol/:sfreund is the Ger- 
man Socialist paper. 

The Zast End Signa/ circulates in the por- 
tion of the city it represents, as does the 777- 
dent, a weekly published for local circulation 
in the southeastern part of the city. 

The publishing house of the Evangelical 
Church is located here, and its chief papers 
are the German Botsc hafter and the Jes- 
senger ; the circulation of each is over 25,000. 

here are two marine papers, the Xecord 
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and the Xeview, The latter is especially well 
run, and has built up a very lucrative business 
in three and a half years. 

Jown Topics and the -xaminer are Satur- 
day publications, with gossipy proclivities, 
which make them attractive to many readers, 
Town Topics has had asuccessful career of 
seven years, andenjoys a good circulation. 

The Station Agent, the organ of the rail- 
Way station agents of America, is printed in 
Cleveland, It is handsomely printed, ably 
edited and has a splendid circulation. 

The Ohio Practical Farmer and the Union 
Gospel News have the largest circulations of 
any weekly publications issued in the city. 
The former has over 70,000 and the latter over 
100,000, 

The /rom Trade Review is the acknowle- 
edged authority on iron matters and is quoted 
all over the country. 

The Scientific Machinist hasattained a re- 
markably large circulation in the past two 
years, It is well printed and ably conducted. 





COMMENTS, 


E, C. Ellam, manager of the Catholic Uni- 
verse Publishing Company, says: Mr. C, E, 
Keunedy was never, | believe, city editor of 
the /7ain Dealer, but he was connected some 

ears ago with the Leader in that capacity, 
ms regard tothe Sunday papers, I should say 
the Plain Dealer has decidedly the largest 
circulation, with the Leader and the Ii/ordd 
following inordernamed, The spirit of rivalry 
that is claimed by the writer of the article 
certainly does not exist between the Catholic 
Universe and the Catholic Knight, The 
Universe has been for years the ole ial paper 
and the ony one receiving the oficial news, 
endorsement and the support of the bishop 
and priests all over this large dioces 
present circulation exceeds 16,000 wee 
this is guaranteed. {tis p. atronized | y all the 
leading local advertisers. ‘The Catholic 
A nigh? is now published semi-monthly, and is 
only a 6-column paper. 

Messrs. Smith & Swainson, of the Marine 

Record, write that the Aecord was established 
in 1878, the Nez zew in 1890, and that a care- 
ful inspection of the two papers will be cone 
vincing as to which is specially well run, 
They also say that although telescope frames 
or carriages are made in Cleveland, no tele- 
scopes were made there. Also that the Clyde 
is ariver and not a port ; and that the state- 
ment that more workingmen proportionately 
own their own homes in Cleveland than in any 
other city is not true, forin thatrespect Phila- 
delphia is far ahead of Cleveland, 
. E. Kennedy, secretary of the Plain 
Dealer Publishing Co., writes that the asser- 
tion that the Wor/d and Leader lead in Sun- 
day advertising patronage in the order named 
is a mistake, and that examinationof fileswill 
show that the Sunday Plain Dealer \eads all 
three in number of columns of paid advertise- 
ments, 

Mr. B. F. Bower, vice- president and treas- 
urer of the Cleveland World: There are 
only two morning papers, and the word “En- 

’ 
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glish’’? wou!d imply that there were more than 
two. ‘he German papers are both evening 
sheets. The statement at the end of the para- 


graph relating tothe Press is just as true of 
the lVor/d, The statement inthe paragraph 
relative to the two German papers, to the 
effect that the Directory rating of ‘hese papers 
is too high, is erroneous, Possibly the word 
“none ”’ has been omitted, for I should judge 
from what I know that the rating is »one too 
high, ‘The article, as a whole, strikes me as 


being very fair. 
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Henry A. Griffin, president of the Voice 
Publishing Co. and editor of the Sun and 
Voice, says that the absurd claims made by 
his predecessors in regard to circulation have 
been a source of embarrassment ; but he de- 
sires nothing but the exact truth, and proposes 


to face the music at the outset. His circula- 
tion during September will, he says, average 
not less than 6,000 copies weekly. 

F. D, Leslie, editor of the Scientific Ma- 
chinist, says that the Lick telescope was 
mounted in Cleveland but constructed in Paris. 
Mr, Leslie alsosays (and we regard his opinion 
as sound and very important) that PrinvErs’ 
INK is one of the brightest and most interest- 
ing journals that he gets hold of; that it 
actually fills that gap claimed by « very new 
publication to be an aching void, awaiting its 
advent—a long-felt want. 

Chas, W. Maedje, president and monemneet 
the Wechter am Erie Publishing Co.: 
have carefully read the article which is in- 
tended for publication in Printers’ Ink, but 
must say right on the start that it is un- 
doubtedly written by a member of the H/ordd 
staff, or by some one whois connected with or 
having interest in the Cleveland // or/d; or, 
if this is not the case, the writer of thearticle 
either intentionally misrepres: nts the circula- 
tion of the Cleveland newspapers or is not 
wel’ enough posted to express an unbiased 
opinion, In the first place, there are two Ger- 
man daily newspapers published in this city, 
the Wachter am Erie, established 1852, and 
the Anzeiger and De ursche Pressey estab- 
lished 1872 ; besides the two daily papers there 
are two weekly German newspapers, the Veue 
Presse aud s/rete Presse. hen the local 
writer of the article says that each of the 
German daily newspapers has about 5,000 cir- 
culation, and in the same breath claims that 
the Di irectory rating of these papers is too 
high, we do“ kick,” for the reason that this is 
an infamous and wilful lie. As a general 
thing the German publishers are far more 
truthful in reporting their circulation thanare 
the publishers of English newspapers. The 
daily circulation average of the li @chter am 
Erie during the past three months has been 
9575; We are also free to say that the An- 
zetger has about 8,700 to 9,000 daily circula- 
tion. Take into consideration that nearly 40 
per cent. of the population of Cleveland is a 
German reading and speaking people, for 
which only two German daily newspapers sup- 
ply the demand, and, on the other hand, six 
daily English newspapers (besides many w eek- 
lies) supply the reading matter for the other 
6o per cent. of the English reading public, 
and you will certainly not wonder, Then, 
too, itis a positive fact that German news- 
papers, as a rule, are read by more people. 

E. W. Osborne » Manager of the Cle veland 
Press, expresses surprise that Pxinters’ INK 
should show such unwarranted discrimination 
in elaborating upon the World's circulation, 
The /* ess, he says, has always guz iranteed its 
circulation and invited most rigid inquiry and 
investigation, and he sends a sworn statement 
showing that the /’xess, for the six months end- 
ing with June last, had an average daily cir- 
culation of over 65,000 copies, It is printed 
on four fast perfecting presses, and Potter & 
Co, have another ready to ship, which will 
make five, It uses more paper than any other 
newspaper in northern Ohio. 

Frank, earnest and honest Felix Rosenberg, 
of the Cleveland Town 7: pics, after looking 
the article carefully over, writes: ‘* This looks 
like a fair and disinterested account.” 

Somebody connected with the A/arine Re- 
view, and who signs with an initial that may 
bea B, an S, ora figure 3,says: The Xeview 
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is rapidly becoming the representative marine 
paper of the United States, and, being the 
only marine paper in the country that pays 
any attention to technical naval architecture 
and marine engineering, it is widely quoted 
abroad. On account of the attention it pays 
to the lake marine business. freight rates and 
finances, it is widely read by ship-builders 
and owners and purchasing agents, but for 
this very reason has no extensive circulation 
among the sailor element, It accepts nothing 
but high-class advertising, such asis pertinent 
to marine or mechanical business, 

Brother Lawrence, of the Ohio Farmer, 
says that he cannot criticise it, because he has 
no personal knowledge of the circulation of 
any of the other papers. The little note re- 
garding the Ohio Farmer isentirely satisfac- 
tory. The party who wrote the article is 
probably a public-spirited man, and may, pos- 
sibly, have definite information onthe subject 
about which he writes, but we doubt whether 
any one is in a position to make such asser- 
tions backed up with positive knowledge. 


+> 


PHILADELPHIA NEWSPAPERS. 





A proof of this article was sent to 
each paper mentioned, with a request 
for such further information or com- 
ments as each was willing to have pub- 
lished upon its own responsibility. 
Where no reply has been received, it 
may be fair to suppose the report given 
is satisfactory, while the criticisms 
which have come to hand are given in 
the foot-notes following. 

PHILADELPHIA JOURNALISM, 
By E. T. O Loughlin, 

The history of journajism in the Quaker 
City for the past decade or two shows con- 
clusively the wonderful progress made by the 
penny newspaper. Ten years agothe pro- 
prietors of papers hereabouts would never 
have believed os the present state of things 
could have existed. Yet here there are four 
large penny papers published in the morning, 
and five in the evening, al! flourishingand with 
every prospect of making bigger strides both 
in circulation and advertising. Penny pa- 
pers, as it were, have become the rage, and 
everything at present points to their ultimate 
adoption. 

As the type of penny journalism 7he /tem 
can truly be pronounced the most flourishing 
paper in the city. With the aid of its five 
large quadruple Hoe perfecting presses, in 
two separate plants, it turns out an edition 
every evening averaging over 186,000, and 
claims the unique distinction of printing the 
only penny Sunday paper in the United 
States. The Sunday edition, because of its 
many brilliant features, including sports and 
theatricals, sells as high as over 200,000, 
Colonel Thomas Fitzgerald, who founded the 
paper in 1847, was well known in the commu- 
nity and prominently identified with the city’s 
interests. His bold, aggressive nature over- 
came many obstacles, and when he died, a 
few years ago, the paper was in a highly 
flourishing condition, His three sons, how- 
ever, who took up the work, succeeded far 
beyond the most sanguine expectations of its 
founder, and, by a series of popular prize 
contests, big booms in the circulation, and 
the addition of new features of which the 
elder Fitzgerald never dreamed, increased the 
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circulation far beyond that of the colonel’s 
palmiest reign. 

Harrington Fitzgerald, as manager of 7he 
Jtem, handles the general running of the pa- 
per, and, while the greater part of the respon- 
sibility falls upon him, his brothers Hilde- 
brana and Riter Fitzgerald are answerable 
for alarge part of the paper's success. Hilde- 
brand superintends the immense business of 
the delivery department, which in the city 
alone requires thirty-five wagons and six in 
adjoining towns. By the efforts of Riter 
Fitzgerald, the dramatic editor, the theatrical 
and musical department of 7he /tem has been 
raised to a standard seldom attained by ordi- 
nary news publications, In its tone The /tem 
is tree, unbiased and independent, and the 
paper itself can be said to be a feature of the 
community. It makes a specialty of ** want”’ 
advertisements and publishes more than any 
other paper daily. S. C. Beckwith is the 
popular New York representative, 

“The Press,’ said John Cook, its enter- 
prising circulation manager, “has reached 
the high-water mark of 120,000 and is still 
rising.’ In the absence of Captain Cook, 
its present head, he quite willingly answered 
all questions as put by Printers’ Ink, and 
spoke freely of the big successattained by the 
sheet since it began making a specialty of 
small advertisements, about five years ago, 
The majority of these are made up of “ want” 
advertisements, and recently reached the large 
number of 4,034. ‘*In fact,” said Mr. Cook, 
**it has become a feature, and later was one 
of the reasons for us enlarging.”’ It is a 
stanch Republican organ, costs two cents and 
is read by a large following in the city. 

The Record,* without a doubt, has the larg- 
est circulation of any morning newspaper 
here, and the figures given in the Directory— 
151,456 for the daily, and 108,885 Sunday— 
were said to be nearly correct. Mr. McCart- 
ney, who has the exact amount of circulation 
at his fingers’ ends, showed me the returns 
for the past six months, and according to 
them the daily was 161,405, while the Sunday 
ran 115,959. Itisan |ndependent-Democratic 
sheet and gives eight pages through the week 
for a cent, while on Saturday it throws in four 
additional pages. On Sunday it publishes 
twelve pages for two cents. 

The 7ymes is known through the town 
for its clean, trenchant and fearless manner of 
serving up its news, and Lew Megargee, who 
takes care of this particular department, can 
be complimented. Colonel Taylor, who 
handles the advertising and circulation, is 
one of the best men in the business, and has 
done more to bring the sheet up to its high 
standard than any other agency, After the 
fire, on April 27, 1892, which destroyed the 
Annex Building, he conceived the idea of 
putting the two large Hoe perfecting presses 
on the ground floor, and it was also # seen 4 
his ingenuity that the editorial department 
was so elegantly fitted up as to make it the 
most completely furnished in the town. The 
daily circulation he places in class A (exceed- 
ing 75,000), while the Sunday and weekly are 
in B (exceeding 40,000). 

Joel Cook, who answered my questions in 
the absence of Mr. Childs, said that the 
Ledger had met with favor since it changed 
from the old blanket form to its present ac- 
ceptable shape, It prints from twelve to 
twenty pages, 15x22% inches, and is peculiarly 
Philadelphian in its tone and circulation, 
having none of the latter outside worth 
speakingof. Notwithstand.ng, it has a large 
circulation, rated as A, and sells to the better 
class of readers for two cents. It makes a 
feature of home and family matter, 








302 PRINTERS’ IN 


Clayton McMichael, who publishes the 
North American, didn't care to speak about 
circulation, 1s paper is the oldest, having 
begun publication as early as 1771. The 
rating given as C (exceeding 20,000) in the 
Directory is probably correct, 

The Star is one of the thriving penny 
afternoon papers, and on Wednesday and 
Saturday, when it coutains two brilliant let- 
ters on special topics, is held as a favorite 
among politicians. John Blakely, its pub- 
lisher, said it was fearlessly independent in 
tone, and the rating E (exceeding 12,500), 
given in the Directory, was about correct. 

The //erald is the only out-and-out Demo- 
cratic afternoon paper, and has an entirely 
local circulation. It dates back to 1866, and 
its present publisher says the rating F (exceed- 
ing 7,500), giv en in the Directory, is right. 

Charles E. Warburien publishes the 7vZe- 
graph, aud it sells to the best class of readers 
for the comparatively high price of three 
cents. Notwithstanding this fact, he says 
his circulation has crept up to class C. 
The matter outside of ‘city news” 1s of the 
highest oider, Mr. Warburton having been 
careful to make this a feature, and the result 
is that his paper stands alone in this respect. 

‘The CadZ finds its way among al! classes 
every evening except Sunday, and during its 
comparatively short career of ten years has 
made big strides. Its circulation is now rated 
as B. Its illustrations have been made a 
feature. It is ee oer jent and gets out a 
weekly edition rated as C. 

Wi! iam F, McCully is the chief spirit on 
the Evening Bulletin, and is waking hervic 
efforts to push the journal into points which 
it has hitherto left unexplored. He places 
the circulation at 17,200, and says it will reach 
18,000 in a few months. At present he has 
introduced it in points outside the city, and 
returns from Spring Lake, Ocean Grove and 
other resorts show that the sheet has made a 
welcome call, 

The Daz/y News people get out a bright, 
newsy sheet every afternoon for a penny, and 
Henry Starr Rickardson, one of the firm, 
places the circulation in B, It is Republican 
in tone, and since Harry Martin took hold the 
paper bas undergone a big change. 

Among the exclusively Sunday newspapers 
the Disputch* is probably the oldest and the 
best known. It dates back to 1848 and is 
peculiarly Philadelphian in its institution, 
After the war it was at the height of its popu- 
larity, but since that time has had hard lines, 
Its present head, James L. Hall, is enterpris- 
ing, however, and since his administration 
has brought the paper up wonderfully. It 
now rates as E, instead of F, and the circula- 
tion is still going up. 

The Sunday World is recognized as one of 
the leading political mediums of the town, 
H. A. Mullen, its publisher, places the circu- 
lation in C. 

Benjamin Bunn, the business manager of 
the Sunday T)anscrift, places the circula- 
tion of that sheet above 40,000. 

Taggart’s Times § is one of the most popular 
Sunda ay sheets and circulates largely among 
the masses. Its circulation is, if anything, 
larger than that given in the Directory. 

The Graphic is published every Sunday, 
and, although comparatively a new publica- 
tion, is making rapid strides 

Besides these there are the German Devzo- 
krat** Gazette and Volksblatt, and the Ital- 
ian // Vesuvio. The Demokrat is well estab- 
lished and has a daily circulation rated at C. 
The Gazette is a neat little publication, ap- 
pearing every morning and evening, and rates 
at G (exceeding 4,000), ‘The Vodksdlatz is 





Democratic, comes out every morning, and 
its proprietor rates it at G. 

Two weeklies—the British American and 
the Catholic Times—both enjoy large bona 
fide circulations. 

I called a number of times to see James 
Elverson, Jr.. owner of the /nuguirer, but 
that individual! was never in, and none present 
were authorized to speak for him, ‘lhe daily 
circulation, I understand, of 78,876, given in 
the Directory, is nearly correct. 


*Tue Rec +” Pus ISHING Co.,, ) 
Wm. M. GERLY, Pres. \ 
Circ’n yesterday— S. ~y 169, 851, Sun, 117,600. | 
PHILADELPHIA, Sept. 4, 1893. J 
Editor Printers’ Ink, 10 Spruce St., N. V.: 
Deak Sin—The inclosed letter and proof 
has been received. The article on ‘* Phila 
delphia Journalism” is so loosely and imper 
fectly written, and so full of errors and so 
misleading, that we would prefer all mention 
of the A'ecord in this article omitted, 
Very truly \ ours, 
Jas. S. McCartney, 








(Dic.) ‘Treasurer, 
+Sunpay Dispatcu, 
PHILADELPHIA, August 29, 1893. 


Geo. P. Rowell & Co,: 

GENTLEMEN— Many and sincere thanks for 
your courtesy in submitting article on “*Phila- 
delphia Jour nalism,” before publishing same. 
The writer is a bright, capable young fellow, 
nut he has — unwittingly — misrepresented 
things. First, I desire to vive credit where it 
is due, and say to you that the immense boom 
in the Dispatch is due to the radical methods 
and keen editorial ability of John Irving 
Dillon, to whom is due the high standard of 
excellence maintainedin itscolumns. Second- 
ly,in point of circulation we are rea dy to 
rove, cheerfully, our title to rating “ D,’ and 

‘C”’ isin sight. The mention of the Dis- 
patch 1s in other respects kindly, and we re 
quest that you convey to the writer our thanks 
for his good-will. 

Very truly yours, 
Dispatcu Pup’c Co. 
. L. Hall. 


§ TaGcart’s Times, 
Circulation 60,000 Copies Weekly. ( 
PHILADELPHIA, |’a., August 30, 1893. 

DEAr Str—/ageert’s Times owns its own 
building, has two (2) Hoe Perfecting Presse Ss, 
and prints the Catholic Time ‘,a@ new paper 

large circulation, Ziggart’s Times was 
the first piper here to devote large space to 
seaside letters and social gossip in the city. 
All the great dailies have now copied this 
feature, which they ridiculed for years. 7ag- 
gart's Times should not be placed on a par 
with Sunday papers printed in job offices and 
using “boiler plate” matter, Vavgart’s 
Times isa live weekly newspaper, and has a 
complete plant to issue a daily paperon 24 
hours’ notice, It is regarded as strong in edi- 
torial and political news. As to circulation, 
rate us among the 60,000 class. Come and 
see us and treat us fairly. 

Yours truly, 
H. L. Taccarr, 





** PHILADELPHIA, Aug. 31, 1893. 
Editor Printers’ Ink: 

Much obliged to you for sending us proof- 
sheet of “Philadelphia Journalism.” We 
think, however, when calling at our office 
some points were not given to you which we 




















should like you to know. By embodying 
these into the item touching the Demokrat, 
and by giving to thesame the form of a 
separate paragraph, you would oblige, 
Yours truly, 
Morwitz & Co., 
Per J. Masenberg. 

The Demokrat has been established as a 
daily since 1838, and is the oldest and leading 
newspaper in the German language in the 
State of Pennsylvania, It is published daily, 
with a weekly and Sunday edition, and its 
circulation 1s rated at C, ‘The publisher and 
proprietor is Doctor E. Morwitz, firm Mor- 
witz & Co., the editor-in-chief Doctor G. Kell- 
ner. The Demokrat is essentially a family 
paper, most of its subscribers being of old 
Standing. It has a large advertising pat- 
ronage. 





NEWSPAPERS OF DALLAS, TEXAS. 
By A. T. Wilson. 

Texas has a great deal to be proud of in the 
character of its newspapers, but surely no city 
in the State has more reason for just pride 
than Dallas, Here thereare more than atany 
other point, and among them are many that 
would reflect credit upon any city inthe Union, 
The leading paper, of course,is the Dadlus 
Morning News, the infant prodixy, the first 
born of the Galveston News, which is affec- 
tionately called the *‘old lady by the sea.” 
This because of its ripe old age and the foster- 
ing care it exercises over the younger and less 
pretentious papers in the State, ‘The Vadlas 
News first Nod the light of day less than ten 
years ago, but has long since shook its swad- 
dling cluthes and at times presumes to sct the 
pace foreven its honored parent. Its adver- 
tising columns are sought by advertisers who 
consder circulation and standing as essential 
to successful advertising, and its influence is 
felt at all times. By means of the twospecial 
trains run by Messrs. A. H. Belo & Co, out 
of Dallas, one to Denison, 74 miles, and one 
to Ft. Worth, 32 miles, the Vews is enabled to 
make all connec tions, thus covering thoroughly 
North Texas, portions of Arkansas, Louis- 
iana, Indian and Oklahoma ‘I erritories on the 
day of publication. Thisadvantage naturally 
has not been without effect,and tothis, as muca 
as to the superiority of the paper over would- 
be competitors, can the managemeut attribute 
its wonderful success. 

The News has a daily circulation of between 
fifteen and sixteen thousand, and its Sunday 
issue is never less than 21,000 copies, and fre- 
quently exceeds that number. It is unques- 
thonably one of the most inflent‘al papers in 
the Southwest. The weekly edition of the 
News is fully up to the standard of excellence 
maintained by the daily, and its constituency 
among the farmers is very satisfactory. The 
weekly enjoys one of the largest circulations 
now, and its subscription list is growing with 
every issue. Itisespecial y edited with a view 
to pleasing classes, the young and the old, in 
all walks of life where conditions are unfavor- 
able to securing a paper daily. The circula- 
tion of the weekly averages 11,000, but with 
the close of this year it is expected to be very 
much larger. 

The News is the only morning paper, but 
there are two afternoon papers, so Dallas does 
not suffer, ‘They are the 7imes Hvra/d, re- 
cently passed into new nands, and the Even- 
ing Star, which made its bow July 6, 1893. 
The 7imes Herald is published by a stock 
company recently incorporated, The 7imes 
Herald writes that it is incorporated with a 
$10,000 paid capital, and the editorial tripod 
is in charge of Col. J. B. Simpson. The 
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paper is Democratic and issued every day 


except Sunday. Its circulaticn, almost en- 
tirely local, has grown within sixty days from 
1,500 to 2,600; delivered by carriers, and is 
increasing at the rate of 5 per day. The 
Times Herald is the offic il cen, and is the 
most popular paper in the city. It also hasa 
weekly edition, which has a circulation of be- 
tween 1,800 and 2,000, 
he Eve ning Star is owned by “3 Evening 
Star Publishing Co., of which C, E,. Gilbert, 
formerly of the 7imes //eradd, is yo 
The Stary is a newsy Democratic paper and 
has a circulation of between 1,000 and 1,500.* 
It is issued six times a week. 

The Sunday Morning Star made its ap- 
pearance May 28th. It isa 20-inch, 7-column, 
8-page paper, and its mission in life appears to 
be to fill a ** long felt want ’’in the ot wy of 
Sunday literature. It is published by the 
Sunday Star Publishing Co. The Sunday 
Star has a circulation of possibly 1,500. 

The Texas Christian Advocate, published 
by Louis Blaylock, under the auspices of the 
Methodist Episcopal Church South, has a 
clientage that any paper in the Southwest 
might envy. It has the lz urgest ( irculation Jan 
any weekly in Dallas, and its rating of *‘ ex- 
ceeding 20,000”’ is conservative. The elles 
cate 1s edited by Rev. James Campbell and 
J. W. Hill, and is issued every Thursday. 

The /exas Baptist and Herald is thelead- 
ing paper of the Baptist denomination. It is 
a publication of influence and has a circula- 
tion of fully 15,000. Rev. S. A, Hayden is 
editor and publisher, The paper is issued 
every Thursday. 

There are ~ a a number of other religious 
publications, prominent among them being the 
Christian Courier, published every Wednes- 
day by the Christian Courier Pub lishing Co, 
whith is Christian in denomination and enjoys 
a good circulation ; the Christian Mess: mer, 
also in the interest of Christian denominations, 
James Campbell, edi Pa publisher; 7eras 
Baptis t Star, Rev. E. W. D. Isaacs, editor ; 
the Garner, Baptist tel Rev. C. L. Sea- 
sholes, editor ; ; the A/isstonary Reporter, 
E vangelical, publishe d by A. R. Griggs, and 
Luck's Tracts, H. E. Luck, editor, 

In the agricultural line Dallas is also well 
represented, there being three papers, the 
Jexas Farm and Ranch, Teaas Farmer, 
and Svuthern Mercury, The Farm and 
Ranch ranks among the best agricultnral 
papers in the country, and has the largest cir- 
culation of any of the agricultural papers pub- 
lished here. It is a difficult matter, however, 
to arrive at its circulation, It is edited by 
Frank P. Holland, and issued every week by 
the Texas Farm and Ranch Publishing Co. 

Texas /armer is published every Saturday 
by W. A. Shaw.t+ The publisher claimsa very 
large circulation for this paper, but the writer 
Was not put in possession of any facts sustain- 
ingtheclaim. The /armeris the exponent 


. of the grange element in the State. 


‘The Southern Mercury *™ the official organ 
of the Farmers’ Alliance, is issued every 
pot ge Milton Parks is managing editor, 
and the paper is published by the Farmers’ 
State Alliance Publishing Co. The Mercury 
hasa circulation of between seven and nine 
thousand, 

There is but one German paper here, the 
Nord Texas Presse, issued semi-weel ly by 
the German Pri inting < ond Pub ishing Co, Its 
circulation, which is small, is confined to the 
German population. 

The papers here, with few exceptions, are 
doing well, and merit the support they receive. 





I should like, in justice to the 


Times 
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Herald, that we be permitted to submit to 
you, for your inspection, our actual bona fide 
city circulation reports of the city circulator 
for one week, showing requisition he has 
made for papers for city delivery alone, which 
shows our circulation not “about” but above 
2,200, and we know from our personal knowl- 
edge that we have the best local circulation of 
any afternoon paper published in the State of 
Texas. In addition to this we will wager that 
we exceed in local circulation any paper inthe 
city of Dallas 300 to 500 bona fide subscribers. 

Outside of the city, including our exchanges, 

we mail through the post-office 325 copies. 

Now, these are facts, and we feel (as_ in 
this article other publications are permitted to 
claim from three to ten thousand in excess of 
what they do really publish) that you will do 
us the justice of publishing them, instead of 
the paragraph you now have herewith in- 
closed. As to your notice on attached circu- 
lar, will state that we will be pleased at any 
time to give you honest opinions of the pub- 
lications in Texas for your Newspaper Direct- 
ory, feeling that we are so situated that we 
can give this information more correctly than 
any man in the State, as for five years we 
have been personally connected with institu- 
tions whereby we know circulations, We have 
no desire, in making this request of you, to 
criticise any one, nor do we wish to reflect upon 
any other public ation incorporated in this 
article, as our local advertising patrons recog- 
nize the Times Herald as a first-class adver- 
tising medium, If you cannot publish the 
inclosed paragraph, in place of the one you 
now have, please be kind enough to make the 
corrections, at least, that we have sent you, 
We should like to have you mail ustwo copies 
of Printers’ Ink regularly, and we will remit 
amount of subscription upon receipt of bill, 

Yours very truly, 
THe Darvas Times Pus, Co, 

—— E, G, Myers, Mgr. 

* Mr, Gilbert writes that the Star circulation 
should read from 1,400 to 1,700—often exceed- 
ing 2,500. 

** From the Southern Mercury: 
proof-sheet of ‘* The Newspapersin Dallas, 
by one A. T. Wilson, is at hand, We find 
you have a statement relative tothe Mercury 
therein, Permit us to say that, so far as we 
are concerned, it is incorrect; therefore, we 
ask that you withhold publication of same, 
We issue more than twice the number of papers 
weekly that you say we do—in fact, more than 
the paper your correspondent is the servant 
of, and which is a competitor of ours in the 
advertising field. We trust you will see the 
injustice you are liable to do us in the matter, 

espect fully 
Tue SouTHErn Merct RY, 
. Park, Mer. 

+ Mr. W. A, Shaw writes: * Statement of 
the 7exas Farmer is not correct, Its pub- 
lisher is not W. A. Shaw, but Texas Farmer 
Publishing Co.; W. A. Shaw is 
Mr. Wilson's rep: wt is manifestly prejudiced 
against 7eras ‘ar mer, as winied by his 
own language, to wit: ‘ 7eras Farm and 
Ranch,’ he says, ‘has the largest circulation 
of any of the agricultural papers published 
hcre It is a difficult matter, however, to 
arrive at itscirculation.’ Now tell me, then, 
how Mr. Wilson snows Texras Farm and 
Ranch has the /argest circulation. I have, 
however, no objection to what he says, pro- 
vided your readers are also put in possession 
of the information as suggested above, I 
protest against your going to the Dallas Vews, 
or anybody connected with it, to get informa- 
tion about the private business of Ze.ras 








Your 


” 





Farmer. 





PRINTERS’ INK. 


manager.» 








SIX UNJUSTIFIABLE INFERENCES. 


Port. AND, Me., Sept. 5, 1893. 
Editor of Printers’ Ink: 

Referring to the article in Printers’ IN« of 
August 2d regarding the £afress, we cannot 
see how a person reading the article, who was 
nut acquainted with the facts, could put upon 
it any construction other than the following: 

Inference x, Its claim of a proved circula- 
tion of over six thousand copies is only a 
claim, although it probably has a larger circu- 
lation than any other daily in the city. [Its 
local circulation equa!s that of either of the 
morning papers and the other evening paper 
combined. This claim we have repeatedly 
made editorially, and it has never been con- 
tradicted, Ninety per cent. of chis circulation 
is delivered to regular subscribers by regular 
carriers, the circulation of the Lafress 
through newsboys or newsdeaiers, in or out of 
the city, being only about teu per cent. of its 
total circulation). 

Inference 2, This circulation, however, is 
fictitious, it having been secured by unlimited 
guessing contests, [During the three years 
that we have claimed over six thousand circu- 
lation we have had but one coupon contest, 
Our largest average circulation was during 


the years we printed no coupon]. 
iiimeaee 3. Its circulation is confined to the 
poorer classes in the city. [We have fre- 


quently made the claim, and have challenged 
contradiction, that, dividing the ~~ into four 
sections, the circulation of the Lixpress in 
either section was larger than that of any 
daily in the city]. 

Inference 4. The claim of the “ largest 
proved circulation,” which this fictitious in- 
crease enables it to make, has secured for it 
the patronage of ‘foreign acvertisers,”’ 
which advertising matter it runs in such a 
way a way as to make “‘a very dirty sheet.’’ 

Ouly one inference can be drawn from this. 
We know it is being so construed by disinter- 
ested parties here. It is the inference, from 
all we can learn, that your informant intended 
should be drawn, and that isthat the £ upress 
is a disreputable paper, catering to the vicious 
classes. As a matter of fact, the Express is 
must careful to exclude every ‘thing of a sensa- 
tional nature from its columns, and ed litorially 
it is outspoken in its condemnation of vice in 
all its forms, the aim of the management be- 
ing to make ita family newspaper. It is the 
only paper in the city whose policy isto refuse 
to publish questionable advertisements]. 

Inference 5. Its local advertising is secured 
because of its ** out-of-town ” circulation, and 
not from its local circulation, [Our preceding 
statements show the unfairness of this state- 
ment]. 

Inference 6. Its only news service is the 
stereotyped service of the American Press As- 
sociation, and it makes no great effort to sup- 
ply the lack of ty news. [Asa mat- 
ter of fact, the Express expends as 
much for telegraphic news as any paper 
inthe city, Itisthe only paper in ‘the city 
which has special wires running into its edi- 
iorial rooms for the purpose of giving the pub- 
lic, on great occasions, as it has frequently 
done, the first and freshest news. It is this 
enterprise as a news gatherer, both local and 
telegraphic, that has given the E.rfress the 
lead of its older contemporaries]. 

It is this construction, the very reverse of 
the truth, the only construction, we believe, 
that can be put upon the article, that our 
communication, which we ask you to publish, 
is intended to correct. 


A. W, LauGHLtn, 
Manager Evening Express. 



























FROM THE RIVAL OF “BOOK NEWS.” 
THE WaTAUGA VALLEY News, ’ 
Will N, Underwood, Propr. 

ELiZABETHTON, Teun., Aug. 28, 1893. f 
Editor of Printers’ Ink: 

I have received a marked ~~ 4 for August 
23d, in which is allusion to the Watauga 
Valley News. Hon, Robert P, Porter has not 
a single dollar's worth of interest in the News 
in any form or shape, neither has he avy con- 
trol over it or its utterances. 1 think before 
publishing such statements you should secure 
more reliable information, Please place me 
on your exchange list. 

Yours o*, 
. UnDERWOopD, 

For twenty years “a ot Canneiton, Ind., 
Enquirer. 

The Hon. Robert P. Porter certainly 
announced in the paper that he was 
the publisher, and that it had 30,000 
subscribers. Mr. Porter’s word is, we 
presume, as good as his census. 

We know that Mr, Porter was in- 
terested in the Watauga Valley, for in 
the very Mews that we are talking 
about we read that when asked where 
she was going this summer, Mrs. Rob- 
ert P. Porter responded : 

* Atthe end of this month we shall leave 
for Elizabethton, the new co-operative town of 
Eastern Tennessee, right in the heart of the 
famous Watauga Valley. There we shall 
occupy Honeysuckle Cottage ; we shall enjoy 
literally the three acres and a cow, necessary 
to the happiness of every well-regulated 
housel.older, with the accompaniment of 
a buckboard and a span of to roy 
ponies, ‘a chickery,’ a couple of big dogs, a 
family of kittens, a discursive parrot aad an 
aquarium,” 

Postmaster-General Wanamaker got 
onto Mr. Porter’s Watauga Valley 
News about the time that his assistant 
caught on to the PRINTERS’ INK case, 
This was in January, 1892, but as Mr. 
Porter was a brother office-holder, his 
paper was not excluded, it was only 
‘‘ investigated.” The investigation 
began early in 1892, and when Mr. 
Wanamaker went out of office in 
March, 1893, it was still ‘* pending.” 
This is what may be read on this sub- 
ject on page 47 of the United States 
Official Postal Guide for March, 1893 : 

The Watauga Valley News was admitted to 
the second-class upon a regular formal appli- 
cation for entry, which showed a list of bona 
fide subscribers, fully as large in proportion 
as is usual with new publications, After its 
acceptance asa second-class publication, repre- 
sentations were made to the Department that 
its regular issues were largely increased and 
circulated, mainly gratuitously Following 
the customary practice in such cases, it was 
made a subject of investigation, which investi- 
gation is now pending. 

Very respectfully, 
Joun WANAMAKER, 
Postmaster-General. 


PRINTERS’ INK takes pleasure in 


PRINTERS’ IN 
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placing the name of the esteemed 
Watauga Valley Vews on its exchange 
list. 





> 


THAT $24,833.50. 





Farming Implements, 
Randolph and Canal Sts., 
Cuicaco, Aug. 31. 
Publishers of Printers’ Ink: 

I note in your issue of August 30th the net 
amount of postage you have been requ‘red to 
pay during your ‘* suspension under the rules” 
by Mr. Wanamaker, and am amazed at the 
magnitude of tie sum. I have beenan ardent 
admirer of PrintTexs’ Ink since its first issue, 
and kuow that it has thousands of friends 
among the ‘‘men at the desk.’ My sug- 
gestion for a partial redress would be to have 
your Congressman present at once a special 
bill, and let every business man, as well as 
every publisher who has an interest in Print- 
ERS’ Ink, and all have who see it, appoint 
himself a committee of one to deluge his 
representative in Congress with requests that 
the bill be acted on at once. Thousands of 
petitions can be in this manner sent to Wash- 
ington from almost every hamletin the United 
States, and in my opinion — : relief would 
be the result. ‘TURNER 


Famous Manuracturinc Co,, 





_ 


A NEWSPAPER PUBLISHER WHO AD- 
VOCATES CIRCULAR ADVERTISING, 





Tue InpIANA County GazettE, / 
INDIANA, Pa., Aug. 31, 1893. § 
Editor of Printers’ Ink: 

It is true that the person in charge of a 
country weekly has many things to overcome 
in attaining success, Among these things is 
timidity. We, who are always shouting ** ad- 
vertising pays,” are often the last to be im- 
pressed with our own wisdom, and to adver- 
tise ourselves. 

An experiment of a week ago has already 
met with such gk rious results for me that I 
submit the facts, in the hope that they may 
be of use to some others who are trying to 
“ lick’? hard times. 

My experiment was in the shape of a cir- 
cular, one of which linclose. The idea and 
the subject matter for the first two pages were 
stolen bodily from an ad in Pxinrers’ Ink 
of several weeks ago. In less than a week 
from the time this little circular was mailed 
I have entered advertising aggregating over 
three times the total cost of my experiment, 
and I perceive a boomin our job department. 
What future results may come to us cannot be 
estimated, but the Gazette will hereafter be 
advertised more than ever, and I have no fear 
as to the results. 

WALTER H. Jackson, Editor. 


> 


THE DULUTH ‘“‘ NEWS-TRIBUNE,” 


Mr. M. A. Hayes, the manager of the 
paper, writes from Duluth that the News- 
Tribune is a combination of the old morning 
News and morning 7r/éune, and that the 
consolidation was made last Oc:ober. It is, 








he asserts, the only morning newspaper in a 
city of 60,000 people, and publishes, he says, 
a larger number of want advertisements than 
the combined number published in both other 
dailies, and is the only daily paper in Duluth 
that adheres to the rule that “ all want adver- 
tisments must be paid for in advance,’ 
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LISTEN TO MY TALE OF WOE. 


Boston, Aug. 28, 1893. 

The undersigned, trustee for the creditors 
of Henry B. Humphrey, doing business under 
the style of the Humphrey Newspaper Ad- 
vertising Agency, makes the following general 
statement of Mr. Humphrey’s affairs for your 
information : 
Direct liabilities............0++++++$41,948 73 
Indirect liabilities as indorser upon 


MORES, CLC. ..ccccccccccccccccccss FFSF$ CO 





Total liabilities... +000 68459793 73 


The assets are as follows: 





Cash on band... cccscegescccerccoss 205 14 
Book accounts of the face value of, 11,115 77 

These accounts are considered to be more 
thar ordinarily good line, butof course are 
subject to the usual shrinkage of all book ac- 
counts, especially upon a forced settlement of 
an estate, and will take considerable time to 
realize uponto any extent. 

1 estimate their value at about $8,500, 

Bills receivable of the face value of $7,835.28. 

With one exception those are ayalnst per- 
sons not of a good financial backing, and in 
the present stringency of money matters their 
value is very uncertain, One party owing 
over $1,000 has recently gone into insolvency, 
and no dividend is expected frora his estate. 
These bills are substantially all based upon 
accounts which have been standing for some 
time. 

I estimate their value to the estate as from 
$1,000 to $1,500. 

In addition to these assets there are space 
accounts in various papers of no special sale 
value, but I estimate them as of a possible 
value of $500. 

There are also office fixtures estimated at 

250. 

In addition to these, there will, of course, 
be the usual expenses of the settlement of the 
estate, 

An inspection of Mr. Humphrey’s books 
shows that in the last three years he has met 
with losses in business amounting to over 
$25,000, the largest loss being for advertising 
the American Stove and Furnace Company 
(Limited) to the amount of $13,500, upon 
which not one cent has been or ever will be 
received. 

Inclosed herewith is an offer in composition 
for Mr. Humphey to buy the assets for twenty 
cents on the dollar, payable on or before Oct. 
1, 1893, and I have no hesitation in recom- 
mending the acceptance of the same, Many 
of the largest crediturs have already assented, 
and join with me in advising its acceptance. 

Unless the same is promptly accepted there 
will be the usual delay incident to the settle- 
ment of an insolvent estate, together with an 
increased expense on account of the same, 
and the amount of the dividend at the end, in 
my judgment, will be less than that now 
oftered. A delay in acceptance will probably 
prevent the offer in composition from going 
through. 

Mr. Humphrey, I understand, has parties 
ready to advance him the amount necessary 
to carry out this offer of composition, provided 
it can be carried out immediately. 

Yours very respectfully, 
E. W. Sawver, Trustee, 





> 





A statistician gives the number of 
newspapers in the world at 83,000. About 
one-sixth of these have the largest circula~ 
tion on earth.— 7% Bits. 


PRINTERS’ INK. 





THE COUNTERFEITING LAW. 


WasuINnGTON, Aug, 17, 1893. 
Editor of Printers’ Ink: 

On page 184 of the issue of Printers’ Ink 
for August 16th is an article credited to the 
New York Sux, wherein itis stated that, by 
reason of the intervention of officers of the 
United States Secret Service, the eminent 
publishing house of Harper & Brothers was 
intimidated into the abandonment of certain 
advertising devices which are thus, in sub- 
stance, described : 

1. They published a book of travel, the 
cloth cover of which bore an imprinted fac- 
simile of one side of an American silver half 
dollar, the said representation having a direct 
relation tu the title and contents of the book, 

2. A book to bear upon its cover an ime 
printed fac-simile of one side of a British two- 
shilling piece, 

3. A large poster, bearing imprinted and 
gigantic representations of one side of an 
American silver dollar, the four representa- 
tions pictured as connected by and suspended 
from a red ribbon, 

Each and all of these devices were such as 
Messrs, Harper & Brothers were lawfully en- 
titled to use, and not all the secret service 
officers in the land could have prevented their 
use of them had the firm been minded to 
assert their right by an exercise of public 
spirit which, in other lands than ours, would 
nut be regarded as an excessive sacrifice of 
private comfort and interest to the service of 
the community. 

The first and third devices were so apt for 
their intended purposes that it seems a pity 
that the practical and protitable use of them 
should have been lost tothe art of advertising 
by an excess of zeal on the part of the secret 
service officers, and a deficiency of it on the 
part of their victims, 

Any person who wishes to make lawful, 
honest and meritorious use of non-deceptive 
representations of the currency or coinage of 
the United States, or of any other sovereignty, 
should consult Sections 5,413, 5,414, 5415, 

1457» 51458, 5,461 and 5,462 of the Revised 

tatutes of the United States, which contain 
the existing law upon the subject. He or she 
will therein see that Congress (wiser than the 
average secret service officer) has amply pro- 
vided against every fraudulent, deceptive or 
other improper use of representations of coin- 
age or currency, but has not interfered (as do 
the said officers oftener than they should be 
permitted) with proper and laudable represen- 
tations thereof, 

If the submission of Messrs. Harper & 
Brothers to the behests of the secret service 
officers could be justified on legal grounds, it 
would go to this extent, that the firm could not 
publish in Harfer’s Magazine an illustrated 
article on the coinage or currency of this or 
any other country without the consent and ap- 
probation of the officials employed for the sup- 
pression of counterfeiting. Had things in- 
deed come to such a pass, the article, ‘* News- 
paper Censorship in Turkey,’ on page 179 of 
the same issue of Printers’ Ink as the one 
now in question, would possess a practical in- 
terest for American publishers, C.F, B. 
ee —__——_ 

Grocer—The boy you recommended 
won’t do at all. 

Customer—W hat has he been up to? 

rocer—I gave him a sign to stick up, ** All 
the Delicacies of the Season Will Be Found 
Inside,’’ and he pasted it on the garbage 
barrel.— New York Herald, 














Miscellanies, 





HE THOUGHT 
The Advertising Man: 
that’!! give us a little boost! 
Truth. 


so, 
There! I think 
I think so! 


A subscriber writes to an editor: 
“T havea horse that has suffered lately from 
periodical fits of dizziness, Please answer 
through your valuable paper, and let me know 
what | should do with him. I’m afraid he will 
get worse if something is not done soon.” 
The editor replies: ‘Our honest advice 
based on a very careful perusal of that capital 
book, ‘Every man his own horse doctor,’ 
would be to take him some time when he is 
not dizzy, and sell him to a stranger.”’— Ex. 


‘**T called to see if the editor was 
in?” 

* Ves, he’s in—sheriff got him at daylight.” 
—Atlanta Constitution. 


Maude: Mrs. Jack Gusher is mak- 
ing an awful fuss over that item about her in 
the Sunday papers. Who do you suppose put 
it in?’ 

Lelia—Why, she wrote it herself, of course. 


Life. 


From the Hawville Clarion.—lIt is 
our sad duty to record that once more has the 
grim reaper with his sickle keen invaded our 
midst. On Wednesday last, just after the sun 
had kissed the world a smiling good-night 
and sunk to rest in its bed of crimson and 
gold, the spirit of our esteemed fellow-towns- 
man, Henry, the beloved husband of Sarah 
Ellen Prog and the !ate Caroline Prog,v acated 
its habitation of clay and wended its way to 
the land of light, to walk forevermore on the 
glory-lit hills of immortality. Mr. Prog was 
a shining example of how an enterprising and 
ambitious man may rise to eminence in free 
America. He had beenat different times shot, 
stabbed, clubbed, chopped with axes, kicked 
by mules, blown up in explosions, tarred and 
feathered twice by mistake, scalded by an in- 
dignant grass-widow, and passed through the 
divorce court; and yet he lived to occupy the 
responsible positions of vestryman in the 
Methodist church and city dog-killer. We 
miss him sadly, but have the conso lation that 
what is our loss is he aven’ s gain, In this 
connection we take occasion to remark that in 
the East it is not considered exactly the 
proper thing to participate in a funeral pro- 
cession mounted ona bicycle, as was done by 
two or three of the mournérs on last Wednes- 
day, We trust that our friends will make a 
note of this bit of etiquette,—Puck. 


PRINTERS’ INK, 
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Sanctum Pleasantry.—‘‘ So this is 
your idea of wit, eh?” said the editor, as he 
read Wagg’'s jokes. 


‘Ves, it is,”’ said Wagg. 

“ ell, the idea is certainly original,’’ said 
the editor.—Puck. 

A Bad Break. — Infuriated Sub- 


scriber (to Editor): What does this mean, sir ? 

Editor—What does what mean ? 

“In this obituary notice of my respected 
wife’s mother you have said she was ‘ con- 
signed to her last roasting place.’”—7v2xas 
Siftings. 

Startling Head-lines.—Mr. Talmage 
must be highly delighted with the head-lines 
given his sermon on Jephthah by that deli- 
cately zsthetic daily journal, the Cincinnati 
Enquirer. These head-lines thus appear 
Pho The Old Freebooter—At an Early 

Age He was Forced to Rough It—He Held 
Upthe End of His String in Great Shape— 
And Soon Sewed Uptie Games of Twenty 
Cities—On His Return from Victory He Kept 
a Promise—He Must Sacrifice the First Per- 
son Seen in His Door—He Looks—Holy Hor- 
rors—It is His Fair Daughter —-But Jephthah 
Wasa Man of His Word and the Beautiful 
Young Girl was Slain.’’ Mr. Talmage could 
scarcely be more pleased with this display if 
he had written the head-lines himself,— Zr, 


Hope Deferred. —‘‘ Everything I 
write | Jay aside for forty-eight hours before 
giving it to the editor,”’ said Smith, 

And the editor,’ said Brown, “‘ before 
giving it to the public, lays it aside for forty- 
eight years.”’— Puck, 

The Hand of Fate.—‘t Mary Jane,” 
exclaimed the editor of the Bluegrass Vindi- 
catoy, rushing hurriedly into the house, “‘ put 
me up a little lunch as quick as you can! 
W he re’s my valise ? ?” 

‘*In mercy’s name, what is the matter, 
Jared?” 

“ Matter?’’ he shouted, diving into the 
bureau drawer for clean shirts and other 
things necessary for a journey, * nothing’s 
the matter, only I wrote last night that ‘ we 
noticed Colonel Allgore riding about the city 
this morning at a comfortable jog,’ and it 
came out in the paper this morning ‘ comfort- 
able jag!’ 1 start for the World’s Fair, 
Mary Jane, in ten minutes, if I’m still alive. 
—Chicago Tribune. 


A Hint to Rural Landlords.—Uncle 
Upcreek: There hain't been a trout in thet 
there creek for thutty year; now our new 
boarder is pullin’ on ‘em out as fast as he can 
drop in. 

Mrs. Upcreek—That’s what comes of ad- 
vertising our trout fishing in the religious 
papers; they can’t lie, nohow.—Puck. 

“*My picture for the Weekly Gusher? 
O, no, I never would consent to that. You 
really must excuse me.” 

a well, I’msorry. Good-day.” 

os O; bute” 


‘* What 1s it, madam?” 

**T didn’t suppose you were going so soon, 
Wait a moment, please. I'll get it right off. 
It isn't a very good one, and I do so hope,” 
etc., etc.— New Vork Recorder, 


Both Riotous. — Foreman: What 
shall we do? The wires are down, leaving us 
in the middle of an article describing a row 
inthe House of Commons? 

Managing Editor—Run in half a column of 
one of ‘lalmage’s sermogs.—/ ck. 
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Favor in Heaven.—St. Peter : Well, 
sir, what claim have you ona celestial abode ? 





how to run his paper— 

St. Peter (calling)—Front! One solid gold 
halo for the gentleman! Step right 
your place, my dear sir!—Zlectric Spar 



























Se ne 
SOME LEADING NEWSPAPERS. 
CALIFORNIA. 

OUR NOME, San Francisco—Is given an av- 

erage aT issue of 26,339, by far the largest | 
of any monthly in ‘alifornia. 

COLORADO. 

LEADPVILLE HERALD-DEMOCRAT 
given a higher circulation rating Oath pe 
other daily in Colorado outside of Denver. 

MASSACHUSETTS. 

Farm-Poultry, Boston, monthly: regular 
circulation 30,711, much larger than any other 
publication in Massachusetts devoted specially | 

© the live stock interest, or than any we 
Poultry journal in the United States. 
MISSOU RL 

MEDICAL BRI E F, monthly, St. Louia, a 
a regular issue of 30,473 copies, guaranteed by | 
American Newspaper Directory, a larger cire mla-| 
tion than any other medical medical journal i in the world 


“OHIO. 
af ‘leve wel 


The American Builder: : — 


he largest circulation rating of any arc ch 
tectural or builders’ journal west of New Yo: 


PENNSYLVANIA. 


Pittaburgh PR ESS. has the largest circuia- 
tion rating of any daily in aily in that city, viz: 40,964 


TENNESSEE. 


MEMPHIS APPEAL-AVALANCHE —Is 
iven a larger circulation rating for its daily, a | 
arger circulation rating for its Sunday and a | 

larger circulation rating for its weekly than is | 
accorded to any other Caily, Sunday or secular 
weekly paper in Tennessee. 


VIRGINIA. 











Displayed Advertisements 
50 cents a line; $100 a pige; 25 per cent 
extra /or specified position—il granted 
Must be handed in one week in advance. 





GEATTLE TELEGRAPH, the leading 
Democratic daily north of San Francisco. 


SUPERIOR Mechanical Engraving, Photo pee 
 trotype Eng. Co.,7 New Chambers St , N. 


Applicant—I never tried to show an ana 


a to 


BIBL READ ER —Weekly, published at 
Re Bts is given the largest circulation rat- | 
ing of any paper published din Virginia. 


PRINTERS’ INK, 


‘JOB PRINTING 


First-class, and no other. 
Printers’ Ink Press, N.Y 
34 E IN ge NDEN'T. Own your own news- 
peper Send for estimates to PICTORIAL 

| W EE IES CO., 132 Nassau St., New York City. 


G E R MAN | A Magasine for the o study of the 


German lang. an For 
sample c ope rates of advertising. etc., address 
GERMANIA, Manchester, N. H 














Always pays 
dvertisers 


Lic’ 
OPINION Yo 


he Housekeeper, 
Circulation, _ Pays Advertisers. 








Minneapolis, 
Minn. 














Detroit, Mich, 
| 21.00—Visiting Cards. We will engrave a 
ADDRESSINI NC 


_128,000° 
A COPY OF OUR 80, —_ 
Proven. nen, 15 cts, 
line. “ONCE A MONTH, 5 
HOPKINS & ATKINS, 
bo aa tod Cc. 20 
ears erience 
rite for ioformation 
copper plate and print 50 visiting cards for $1.00, 
| Samples, 4c. Satisfaction guar: anteed. For 1c, 
we will mail copy of our book, “Card Eti 
quette. ” BEL 4LM aX _BROS., Toledo, ¢ do, oO. 
cnve Tope: s and 
by machinery. 
Names guaranteed absolutely correct. For par- 
ticulars address F_ D. BELKNAP, Prest., 314, 316 





Wrappers addressed in a hurry 


Broadway, New York City. 


'WATCHES ~~ 
Are the Best PREMIUMS. 


Address the manufacturers direct. 


THE PHILADELPHIA WATCH CASE CO., 








RIVERSIDE, N. J. 
BOOM “Soin F 


We have told muny—and will tell you 
HO! Write! Chi. Photo. Engraving Co. 
185 Madison St., Chicago. 


‘THE EVENING JOURNAL, 
JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, = = © = (5,5) 

Advertisers find IT PAYS! 





















1110 OF A CENT PER LINE 
WES ONE MILLION 


FOR 


CIRCULATION. 








An extra edition of Goop News will shortly be issued, having a circulation 
of One Million copies, for which a limited number of advertisements will be 
accepted at the low rate of $1.00 per agate line. 

Goop News isa 16-page illustrated young people’s paper, with a weekly 
circulation of over 50,000. Advertising rate in regular edition, 50c. per agate 
line. Sample copies furnished upon application. Orders for the one million 
should besent at once to our office or through any responsible oy gaa 


STREET & SMITH Publishers New York Weekly and Good N 
’ 


29 ROSE ST., NEW “VorK. 
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Asters PAYS 


The Leaders of the Great West and 


Star of the East Pay Best. 


* ASSOCIATE LI LIST x 


@ Kansas Farmer........... T 
Nebraska Farmer........ i 
lowa Homestead....Des Moines, Iowa. 
Field and _ F. Denver, Colo. 
Farmers’ Home......... Dayton, Ohio. 
Stock Grower & Far., Las Vegas, N. M. | 
Rky. Mt. Husbandman, W § 8., Mont, 
Hoard’s Dairyman, Ft Atkinson, Wis, 
3——SEMI-MONTHLIES——3 
Dakota Farmer uron 
N. Far. & Breeder, St, Paul, Ming: 
Western Plowman.. . Moline, Ills. 
1—MoONTHLY— 
Home, Field & Forum, Guthrie, oO. T. 


STAR OF * THE EAST 
National Stockman and Farmer, 
Pittsburgh, Pa. 


Write for estimate on your ad. to 





FRANK B. WHITE, Manaacr 


649-57 THe Roonery. 


Times BuiLoina. 


CHICAGO, ILL. | 


J. C. BUSH, Eastern Representative, | 


NEW YORK, N. Y. | 


PRINTERS’ 





INK 





309 








| BusINEss CHANCE 


To a practical man having experience 
in the 
Manufacture of 


PRINTING INKS, 


BLACK ano COLORED, 
BOOK, JOB ano LITHOGRAPHIC, 





The undersigned will sell, on favorable 
A CONTROLLING INTEREST 


“ar 
One of the Oldest, 
Best Known, 
Best Established 
and Profitable 


PRINTING INK MANUFACTORIES 
IN THE UNITED STATES. 





Address GEO. P. ROWELL, 
No. 10 Spruce St., New York. 
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for WORKMANSHIP, 
ACCESSIBILITY 


SoOLIDITY, 
and SIMPLICITY. 


‘ The “NEW MODEL” Web. 
Compare it with any other similar machine 


CoMPACTNESS, 


BUILT BY THE 


CAMPBELL PRINTING PRESS & MFG. CO., 


334 eee ST., CHICAGO. 


a) a) a) a) a) a) a, 
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isa ke Ts a 
‘MOTH DISP, 
AT PROMINENT POINT 
Gontrolled by THE P.d. GUNNING COMPANY. 


























PRINTERS’ INK. 


ELECTROTY PES 
rr ADVERTISERS 


HICHEST GRADE. 


Special Features. 








All Metal, _ — 
he ibbed 7AWill not bend 
on Ribbed, where others 
Perforated would. 
m Will save $2 
Sides. : $ 
per inch per 
mae hundred in 
Patented Dec. 2, postage. 
1890. 
They cost less. 
REFERENCES. 
ROYAL BAKING POWDER CO. DOUGLAS SHOE Co. 
SCIENTIFIC AMERICAN, HU MPHREY MED, co, 
ROCHESTER L Aue CO, *VICTOR BICYCLE” CO. 


VELL ADVG. Co., and many cthers. 


WM. T. BARNUM & CO., 


A ACILITIES. Electrotypers, See Re ORK 
NEW MAVEN, CONN. 





Printing silat 
Printing = 
Printing =x 
Printing —_— 


If you want people to know what your 


business is, you must have printing done. 


WE DO FIRST b cosmid PRINTING. 


Address WM. JOHNSTON, Manager, 


Printers’ Ink Press, 10 Spruce Street, New York. 











PRINTERS’ INK, 
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THE ONLY GAINER. 


The Sunday Recorder 


Published Seventy Columns of Advertisements 
on Sunday last, September 3d. 


_——S—-— ee 


It not only held its place as one of the 
three leaders of the metropolitan press, but 
was the only one of the three wrose business 
held well up to the mark at which it stood 
on the corresponding Sunday of September, 
1892. A year ago, with no unusual business 
depression, THE RECORDER published seventy 
columns of advertisements; last Sunday it 
carried the same amount. The Wor/d pub- 
lished eleven and one-half columns more on 
the first Sunday in September last year than 
it did last Sunday. ‘The //era/d, of last 
Sunday, fell nine and one-half columns 
behind its advertising total on the corre- 
sponding Sunday of last year. 

It thus appears that of the three leaders 
of the New York daily press 


THE RECORDER ALONE 

is untouched by the prevailing business de- 
pression, now happily passing away. Its busi- 
ness is the only one of the three that keeps up 
to the same robust point which it touched in 
the better business conditions of 1892. 

Brooklyn, the city of homes, where adver- 
tisers must needs seek the favor of families, 
figured in THe RECORDER with nine and 
three-quarter columns of business announce- 
ments—two columns more than appeared from 
the same city in the columns of the World. 

THE RECORDER’s circulation is equally 
buoyant with its business. The figures show- 
ing the actual number of copies of the Sun- 
day Recorper sold, transcribed direct from 
the newsdealers’ orders, are printed regularly 
on the following Monday morning. 
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PRINTERS’ INK. 



































FEETTTITITTTITITS 


ADVERTISERS 


who are awake to the opportunities of 
the times, and who desire to mount the 
first of the returning waves of public con- 
fidence, should act at once, and place their 
business through the right channels into 
the right mediums. A large contract, for 
which there had been much competition, 
was recently awarded to us for the reason, 
as stated by the advertiser, that he de- 
sired to give it to 


A 
SQUARE 
HOUSE 


The reputation which thus attaches to 
our agency as a result of over a quarter 
of acentury of honorable dealing is very 
grateful toour feelings, but the knowl- 
edge which we have of the business in all 
its details, of the right way to do things, 
the judgment which tells us what is like- 
ly to pay a customer, and the experience 
which enables us to advise him to his 
advantage we are equally proud to 
possess, and this, as heretofore, is for the 
benefit and at the disposal of all our 
customers at all times. 


Correspondence Solicited. 


The Geo. P. Rowell Advertising Co., 


Newspaper and Magazine Advertising, 
10 Spruce St., New York. 
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